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FROM THE DEAN

David m. Saunders, PhD
Dean, Queen’s School of Business
dsaunders@business.queensu.ca

QSB ADvISORy BOARD MEMBERS

steven Albiani, BCom’03, Managing Partner, stratum Advisory 
Group Inc.

Karyn Brooks, BCom’76, retired senior VP & Controller, BCE Inc.

Iain Bruce, BCom’81, Managing Director, risk Management, 
AMBAC Assurance Corp.

Jeff Carney, BCom’84, President & CEo, Mackenzie Investments 
and Co-President & CEo, IGM Financial Inc.

David Cheesewright, President & CEo, Walmart International

Chris Clark, BCom’76, Former CEo, PricewaterhouseCoopers LLP

Greg Cochrane, MBA’74, Managing Director, VrG Capital

shawn Cooper, BCom’87, Managing Director & regional Leader, 
Latin America/Canada, russell reynolds Associates

David Court, BCom’79, Director (senior Partner), McKinsey & 
Company

Jerry del Missier, Bsc(Eng)’85, MBA’87

Andrew Dunin, Bsc(Eng)’83, MBA’87, Dunin Management 
services

Mike Durland, PhD’91, Group Head and CEo, scotiabank Global 
Banking and Markets

the Hon. Gloria Epstein, BCom’72, Justice of the Court of Appeal 
of ontario

Ian Friendly, BCom’83, retired Executive VP & Coo, u.s. retail, 
General Mills Inc.

Paul Hand, BA’69, MBA’73, Managing Director, rBC Capital 
Markets

Eve Heersink, MBA’74, Managing Director, oNEX Corporation

Lisanne Hill, BCom’80, President, Contor Industries Ltd.

Glenn Ives, Chairman, Deloitte Canada

Michael Kehoe, BCom’78, CEo, Cosmetica Laboratories Inc.

tom Kinnear, BCom’66, LLD’02, PhD, D. Maynard Phelps Profes-
sor of Business Administration & Marketing, ross school of Busi-
ness, university of Michigan

sam Kolias, Chairman & CEo, Boardwalk real Estate Investment 
trust

Valerie Mann, BCom’86, Managing Partner, Lawson Lundell LLP

Doug McIntosh, BCom’82, CEo & Managing Director, Alvarez & 
Marsal Canada uLC

Gord Nixon, BCom’79, LLD’03, retired President & CEo, rBC 
Financial Group

thomas o’Neill, BCom’67, LLD’05, Chair of the Board, BCE, Bell 
Canada and scotiabank

sam Pollock, BCom’88, senior Managing Partner, Brookfield 
Asset Management

sharon ranson, BCom’80, President, the ranson Group Inc.

David sculthorpe, BCom’83, CEo, Heart & stroke Foundation of 
Canada

John see, BscH’79, MBA’81, Vice Chair, tD Wealth, tD Bank 
Group

David shaw, BCom’75, CEo, Knightsbridge Human Capital Man-
agement

Michael sifton, BCom’83, Managing Partner, Beringer Capital

Donald sobey, BCom’57, C.M., Chair Emeritus, Empire  
Company Ltd. 

robert sobey, BAH’88, Corporate Director

Penny somerville, BCom’78

Colin taylor, BCom’84, Co-Head, aPriori Capital Partners

Bill thomas, CEo, KPMG Canada & Chair, KPMG’s Americas 
region

Mary Ann turcke, Bsc(Eng)’88, MBA’97, Group President - 
Media sales, Local tV & radio, Bell Media

Bob Wardrop, BCom’86, research Fellow, Cambridge Judge 
Business school

Benita Warmbold, BCom’80, (Chair) senior Managing Director & 
CFo, CPP Investment Board

one of the pleasures I have as Dean is to ensure that our students remain 
engaged with their alma mater after graduation. Many alumni stay connected 
by speaking at student conferences, judging case competitions, or hiring our 
graduates.there are numerous other ways, however, to maintain a connection 
with the school while also contributing to the student experience. 

Here are some other opportunities for alumni and friends of the school to 
get involved:

•	 Become	an	ambassador	for	Queen’s	School	of	Business	—	help	us	promote	
the school in your organization or sector.

•	 Act	as	a	class-giving	or	reunion	coordinator.

•	 Become	a	Qvisor	—	alumni	who	provide	career	advice	and	 information	 to	 
current students.

•	 Become	an	active	member	of	a	local	Queen’s	Business	Club.

•	 Participate	on	a	recruiting	team	at	your	organization	and	help	influence	the	
hiring of our graduates.

•	 Volunteer	to	review	applicants’	Personal	Statements	of	Experience	to	assist	in	
the selection of incoming Commerce students at the annual evaluation session 
in toronto each spring.

You can also make a difference by becoming a donor. Now is the time to realize a 
great return on your investment by participating in the new Matching Gift campaign, 
which is unveiled on page 20. Young alumni have an opportunity to make an 
especially significant impact since their donations are being matched 2 to 1.

to learn more about any of these opportunities, please contact our alumni 
relations office at alumni@business.queensu.ca or 1.855.572.1536. 

We are always looking for new ways to foster a life-long connection with our 
alumni. tell us how you would like to get involved with QsB to help us continue 
to be Canada’s premier business school. 
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“We’re looking for people with an entrepreneurial spirit 
who are intent on launching a new venture or introducing an 
innovation within an established organization,” Elspeth says. 
“We’re confident that when they complete the program, they’ll 
be equipped to add to the ranks of new ventures that succeed.” 

This intensive 12-month program is open to people with an 
undergraduate degree in any field and does not require prior 
full-time work experience. Classes are scheduled to start in 
September 2015, pending final approval by Queen’s Senate. 

qsb.ca/mei

New Master program for entrepreneurs set to launch

A sobering statistic is often cited regarding the success rates 
of new businesses. “Nearly 50% of all new ventures fail within 
the first three years,” says Elspeth Murray, Associate Dean of 
MBA and Masters Programs at QSB. A new Queen’s Master of 
Entrepreneurship and Innovation program is designed to help 
improve the odds of success of start-ups, and of established 
companies looking to innovate. The program was developed 
in partnership with Queen’s Faculty of Engineering and 
Applied Science, with curriculum developed and delivered by 
outstanding professors from both faculties. 

“This program offers a unique opportunity for students 
with an entrepreneurial spirit,” says Kimberly Woodhouse, 
dean of the engineering faculty. “It will provide graduates 
with the business fundamentals and critical skills to help them 
contribute to Canada’s innovation needs in the corporate, for-
profit or social innovation sectors.”

“There are many reasons that new businesses fail,” Elspeth 
says. “The most common are an ill-conceived strategy, and poor 
financial-management, marketing and leadership skills. This 
new program is designed to help aspiring entrepreneurs over-
come these obstacles by teaching them business fundamentals 
and providing hands-on experience in this fast-paced field. It’s 
of equal interest to those wanting to introduce innovations and 
an entrepreneurial approach within existing organizations.” 

Regardless of the type of business venture of interest to 
students, they will be able to complete an in-depth research 
project related to that business. “If you have an idea for a new 
mining technology or for an innovation in biotechnology or 
social media, you’ll have the opportunity to delve deeply into 
that subject,” Elspeth explains. 

Another major project involves the formulation and 
development of an actual new venture or innovation that 
students will present to a panel of venture capitalists and angel 
investors. Throughout the program, students will be able to 
access the tools and resources they need to turn their ideas 
into reality. These resources include design studios, proto-
typing facilities and workshops, all staffed by experts in their 
respective fields. Students will also be exposed to the ideas and 
experiences of established entrepreneurs and industry experts 
invited to guest-lecture and serve as mentors. 

44NEWS TICKER 01.05.14 16.06.14

Peter Copestake renewed as  
Executive-in-Residence
Peter Copestake, BA’78, MBA (Dalhousie), was 
reappointed Executive-in-Residence at QSB, a 
position he’s held since 2007. The former Senior 
VP and Treasurer at Manulife Financial continues 
to guide student-run investment funds QUIC, 
managed by Commerce students, and QUAAF, 
managed by MBA and Master of Finance students. 
Visit quiconline.com and quaaf.com for details.

Workplace harassment poll released
The percentage of Canadians who witnessed or experienced 
harassment in the workplace noticeably declined in the past 
two years, according to a Leger Marketing poll commissioned 
by Queen’s School of Business. “It’s encouraging that the inci-
dence of workplace harassment appears to be declining. The 
drop suggests that recent legislation and increased education 
against workplace harassment are helping. However, the fact 
that roughly one out of four people still admits to experiencing 
it personally is hardly cause for celebration,” said Jana Raver, 
Associate Professor of Organizational Behaviour.

http://business.queensu.ca/grad_studies/mei/index.php
http://www.quiconline.com/
https://www.linkedin.com/company/queens-university-alternative-assets-fund
http://business.queensu.ca/news_blog/2014/workplace-harassment-declining,-but-remains-pervasive-poll
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MBA scholarships receive a boost at QSB

44NEWS TICKER 11.07.14 28.07.14

Sleep and Work Conference tallies cost 
of fitful nights
A unique conference hosted by QSB brought 
together management and sleep scholars to 
discuss new research on the topic of sleep and 
work. Insufficient sleep was shown to link to 
such disturbing outcomes as poor performance, 
unethical behaviour, “cyber-loafing” and poor 
engagement. Researchers showed that poor sleep 
quality on a given night can result in abusive 
behaviour by the boss the next day.

New behavioural lab opens
A newly opened behavioural lab provides a 
controlled environment and the tools needed 
to conduct studies in marketing, accounting, 
management information systems and 
organizational behaviour. The 42-square-
metre space includes an observation room, 
one-way mirrors and a control room that 
contains remote-controlled video- and audio-
recording equipment and computers. 

Applicants to QSB’s full-time MBA program have even more 
reasons to choose Queen’s. 2015 is shaping up to be the best 
year in the program’s history for scholarships, with a range of 
financial awards valued from $7,500 to full tuition. Awarded 
for academic excellence and leadership skills, financial awards 
help QSB attract strong candidates from across Canada and 
around the world. They have become an important incentive 
in an increasingly competitive global recruiting environment. 

A total of $150,000 in scholarships will be funded from 
a $4M endowment established in October 2014 by Visionary 
Donor Don Sobey (BCom’57) and his son Rob Sobey 
(BAH’88).

The Jim Leech MBA Scholarship, established in Dec. 2013, 
celebrates the career of the former President and CEO of the 
Ontario Teachers’ Pension Plan. Jim, an MBA’73 grad, was 
installed in November as Queen’s 14th Chancellor. The $2M 
endowment will fund several significant scholarships each year.

“These types of investments have really made a signifi-
cant difference in attracting quality candidates to the Queen’s 
MBA program,” says Teresa Pires, the program’s Assistant 
Director of Recruitment and Admissions. “When a candidate 
is comparing two top-tier schools, a scholarship is often the 
deciding factor.”

Another recent scholarship targets applicants who have 
academic or employment backgrounds not typically associated 
with MBA aspirations. The MBA Opportunities Scholarship 
provides $60,000 for one or two candidates each year. Recipi-
ents with an arts or humanities background are prime candi-
dates for consideration, with preference given to those from 
communities with populations of less than 500,000. 

Unique to Queen’s MBA is a regional award geared 
towards Costa Rican citizens in financial need. The anonymous 
funder of this award hopes that the recipient, equipped with 
newly acquired business acumen, will return to Costa Rica 
upon graduation to help grow the country’s economy. This 
award is worth $100,000 for one candidate. 

Women in leadership 
“Scholarships also play an important part in attracting qualified 
women to the program,” says Teresa, explaining that gender 
disparity is often an issue in MBA programs around the world.

In 2007, Queen’s was the first Canadian business school 
to sign on as a partner with the Forté Foundation, a not-for-
profit organization aimed at helping women succeed through 
access to business education. As part of its membership with 
Forté, QSB offers four separate awards of $30,000 to qualified 
women. Recipients become Forté Fellows and have exclusive 
access to networking and career events.

A scholarship established in 2011 by businessman Len 
Morrow, MBA’72, is open exclusively to female applicants to 
support women in pursuing leadership roles. 

“I’m often commended by recruiters at competing 
schools for all that Queen’s does to attract women to its MBA 
program,” says Teresa. And the efforts are paying off, with the 
Class of 2015 set to graduate a record 42 per cent women.

Commemorative awards
Most scholarships are made possible through generous dona-
tions by QSB alumni. Some use the opportunity to honour the 
memory of a cherished professor, while others have marked a 
milestone reunion.

A scholarship established by Jos Wintermans, MBA’72, 
commemorates Professor Norman Macintosh, a highly 
respected accounting scholar whose career at Queen’s spanned 
40 years. In returning to celebrate their 25th anniversary 
reunions, the MBA classes of 1980 and 1981 directed significant 
class gifts to establish named entrance scholarships. All three 
scholarships are awarded annually.

“Scholarships make a difference in the lives of students — 
especially outstanding individuals who would not otherwise be 
able to afford to come to Queen’s,” says Teresa.

All applicants are automatically considered for scholar-
ships when they apply to the Queen’s MBA program. The final 
decisions are made by the MBA Admissions Committee.

queensmba.com

The most recent, and largest, award is the D&R Sobey Atlantic 

Canada Scholarship, open to applicants from the region. 

http://business.queensu.ca/news_blog/2014/donald-r.-sobey-announces-4m-mba-scholarship-fund-at-queens-school-of-business---fund-will-accompany-dr-sobey-atlantic-undergraduate-scholarship-program
http://business.queensu.ca/news_blog/2014/donald-r.-sobey-announces-4m-mba-scholarship-fund-at-queens-school-of-business---fund-will-accompany-dr-sobey-atlantic-undergraduate-scholarship-program
http://business.queensu.ca/mba_programs/mba/index.php
http://business.queensu.ca/news_blog/2014/sleep-and-work-qsb-conference-tallies-the-cost-of-fitful-nights
http://business.queensu.ca/news_blog/2014/taking-a-high-tech-approach-to-business-research
http://business.queensu.ca/mba_programs/mba/about_the_program/women_MBA.php
http://qsb.ca/invest-in-qsb/investment_priority/whole-student-experience/qsb-student-scholarship-and-bursary-fund-7-million
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does our waste go and how is it processed? Is it being disposed 
of at the expense of third-world workers employed to process 
the waste?

“I am a huge fan of Edward Burtynsky’s work,” says David 
Saunders. “He has a terrific eye and clearly expresses the dark 
side of ‘progress’ in his photographs.  All business students 
should be aware not only of his work, but also of the issues that 
he documents.”

Jan is equally aware of the teachable moments that the 
Burtynsky works offer in a business school environment. “I 
think it’s important for business students — the people who 
will be steering our economic future — to both celebrate the 
power of economic systems and also recognize their destructive 
aspects.” 

The current works are scheduled to be replaced by others 
from the Burtynsky collection early in 2015. For more informa-
tion about the collection, visit agnes.queensu.ca.

06.09.1428.08.14

Miklas-McCarney Field is the 
new name of the artificial turf field at 
West Campus, named in honour of 
long-time Queen’s football assistant 
coaches and Hall of Fame players Bill 
Miklas Sr., BA’63, MBA’65, and Hal 
McCarney, both now deceased. Bill, a 
former professor and associate dean 
at QSB, served as an assistant coach 
at Queen’s for more than 30 years 
following his days as an all-star Gael.  

Master of Finance classes 
begin in Beijing for Queen’s-
Renmin students
QSB faculty, staff and invited digni-
taries welcomed the first students 
to the Queen’s-Renmin Master 
of Finance program in Beijing. 
QSB’s first offering in China is the 
result of a partnership between the 
school and Renmin University’s 
Hanqing Advanced Institute of 
Economics and Finance. 

The second-floor corridor in the old Victoria School wing of 
Goodes Hall sees a lot of foot traffic. Home to seminar and 
meeting rooms, classrooms and a graduate student lounge, it’s 
often congested with rushing students, faculty and staff. 

Those who pause for a moment to actually register their 
surroundings are often stopped in their tracks at the sight of 
seven extraordinary works by the renowned Canadian photog-
rapher Edward Burtynsky. His photographic descriptions of 
global industrial landscapes are included in the collections of 
more than 60 major museums around the world, including the 
National Gallery of Canada, and New York City’s Guggenheim 
Museum and Museum of Modern Art.

The artwork in Goodes Hall is an off-site installation on 
loan from the Agnes Etherington Art Centre at Queen’s, and 
is part of the artist’s gift to the university of 47 works in 2006. 
The current installation was curated by the Centre’s staff and 
focuses on works from the artist’s acclaimed China Series. 

How they came to be displayed in the business 
school is a tale of a chance encounter between Dean 
David Saunders and the art centre’s director, Jan 
Allen. “David is an admirer of Burtynsky’s work,” 
says Jan. “He said there was a location in Goodes Hall 
that was intended for the display of art, and wouldn’t 
it be wonderful to display some of Burtynsky’s pieces 
there?” 

After assuring herself that the location would 
be safe for these valuable works and that the lighting 
and distance from direct heat sources were ideal, the 
project went ahead. For those involved, the installa-
tion was much more than an exercise in filling vacant 
wall space. 

Burtynsky’s work documents the impact of 
human activity on the environment, from resource 
extraction through production of manufactured goods 
to transportation, consumption and waste accumula-
tion. “They’re fascinating, aesthetically compelling 
images that offer a wordless critique of such systems,” 
says Jan. They provoke challenging questions: Where 

The dark side of progress
Edward Burtynsky’s famous photographs at Goodes Hall

Edward Burtynsky, Shipyard  #7, Qili Port, Zhejiang Province, China, 2005.  
Dye-coupler print, gift of the artist, 2006. 

http://agnes.queensu.ca/
http://www.queensu.ca/alumnireview/articles/field-naming-honours-coaching-legends
http://qsb.ca/magazine/
http://business.queensu.ca/news_blog/2014/classes-begin-in-beijing-for-inaugural-queens-renmin-master-of-finance-students
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Commerce team wins Alberta 
Energy Challenge 
A team of third-year Commerce 
students captured the top prize at 
the fifth annual Alberta Energy Chal-
lenge at the University of Alberta. The 
competition attracted teams from 
Canada, the U.S. and overseas to 
compete in a business case challenge 
focused on the energy sector. Pictured 
are winners Tyler Wedekamm, Tusaani  
Kumaravadivel, Donna Yan and Som Ghosh. 

Introducing the QSB Centre for Social Impact
The 10th annual Responsible Leadership 
Summit opened with an announcement of a 
new name for the Queen’s School of Business 
Centre for Responsible Leadership. Now known 
as the Queen’s School of Business Centre for 
Social Impact, the new name “provides a more 
accurate reflection of the Centre’s mandate, 
while staying true to our focus on integrity and 
innovation,” explained the Centre’s Director, Tina 
Dacin (pictured, third from left).

QSB partners with Venture for Canada to help match aspiring entrepreneurs with start-ups 

44NEWS TICKER 28.09.14 17.10.14

Queen’s School of Business has 
partnered with a match-making 
enterprise. Not of the dating 
variety, but one that connects 
aspiring entrepreneurs to the 
start-ups that are keen to hire 
them. 

As the exclusive academic 
partner of Venture for Canada 
(VFC), Queen’s School of Busi-
ness will deliver an intensive, 
five-week boot camp designed 
to develop an entrepreneurial 
mindset in participants before they 
begin a two-year work placement 
with a start-up partner. Lectures 
will be led by QSB faculty with 
expertise in entrepreneurship 
and by guest speakers from the 
corporate world.

“This is a great opportunity 
for Queen’s to contribute to new 
venture success in Canada,” says Elspeth Murray, Associate 
Dean of MBA and Masters programs and Director of QSB’s 
Centre for Business Venturing. “The Centre’s mission is to help 
improve the odds of success for new businesses — and devel-
oping young talent is part of that mission.”

Each year, the 35 candidates who best demonstrate a 
passion for entrepreneurship and leadership will be chosen 
from recent university and college applicants — nearly 500 this 
year alone. Following entrepreneurship boot camp at Queen’s, 
participants will be placed in a paid, two-year fellowship with 
one of 59 Canadian start-up partners that include Shopify, 
500PX and Kira Talent.

Scott Stirrett, Venture for Canada’s founder and Executive 
Director, established the organization to address the disconnect 
between bright young graduates and start-ups. “Elite under-
graduates want to work for dynamic, emerging businesses, but 
start-ups often lack the resources to participate in competitive 
on-campus recruiting.”

Venture for Canada is modeled on Venture for America, 
which has placed hundreds of recent graduates from top U.S. 
universities, such as Harvard, Yale and MIT. VFC is guided 
by an advisory board comprised of leaders of the business 
and academic communities in Canada,  including Annette 
Verschuren, Geoff Smith, John Risley, and Ned Goodman, 
serving as honorary chairs. 

“The best way to learn entrepreneurship is through hands-
on experience,” says Scott. “After gaining valuable skills and 
access to a national network of entrepreneurs and investors, 
Venture for Canada Fellows are in a strong position to launch 
their own companies.”

The first Venture for Canada boot camp begins in May 
2015 at Goodes Hall. 

For more information, visit www.ventureforcanada.ca

Elspeth Murray and Scott Stirrett

http://business.queensu.ca/news_blog/2014/first-place-finish-for-commerce-team-at-alberta-energy-challenge
http://business.queensu.ca/news_blog/2014/introducing-the-centre-for-social-impact--qsb-centre-announces-new-name-at-responsible-leadership-summit
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Queen’s Business Review publishes  
new issue
Introduced in QSB Magazine’s Summer’14 issue, 
the Commerce Society’s Queen’s Business Review 
published its fall issue. From a Q&A with former 
Bank of Canada Governor David Dodge to an 
investigation into the effectiveness of fuel hedging 
in the airline industry, the articles penned by 
Commerce students dig deeply into a wide variety 
of topics. Qbreview.org

In Memoriam: Emeritus Professor  
David Rutenberg 
David Rutenberg died on December 11 while enjoying 
a beach vacation with his grandchildren and daughter-
in-law in Thailand. A longtime professor at QSB, David 
specialized in international business. He was an early 
champion of the school’s international exchange 
program and played a key role in initiating relation-
ships with university partners overseas. He was also 
very active in the Kingston community, lending his 
expertise to several community organizations. 

Queen’s MBA ranked top in Canada by Canadian Business 

Queen’s dominates LinkedIn rankings of career outcomes

INSIDE GOODES

In October, Canadian Business magazine ranked Queen’s 
full-time program as the top MBA in Canada. The Canadian 
Business “Top 10” MBA ranking for 2014 focused on value for 
money, citing “a big return on investment” as the key reason the 
Queen’s program secured the No. 1 spot on the list.

The magazine, which is the oldest business publication in 
Canada, recently reintroduced its annual ranking of domestic 
MBA programs. Factors evaluated include reputation, salary 

increase of graduates and the classroom experience. 
“We’re always pleased when our outstanding MBA programs 

are recognized for their strengths,” said Dean David Saunders 
when the results were released Oct. 2, 2014. “We know that rank-
ings, along with overall student experience, quality of faculty and 
reputation of the school, are all factors that prospective appli-
cants consider when selecting an MBA program.”

In a report released in October, LinkedIn 
identified which Canadian universities are 
leaders in launching their graduates into 
desirable jobs. Queen’s topped the rank-
ings in both the marketing and investment 
banking sectors, and placed highly in the 

finance and accounting sectors.  
“This really confirms what we’ve known for a long time. 

Our graduates land great jobs at graduation and go on to have 

To calculate the reputation element of the ranking, 
independent research firm Compass surveyed MBA graduates 
and corporate recruiters for their opinions on Canadian busi-
ness schools. The balance of the ranking was calculated using 
data submitted by the schools themselves, and included student 
GMAT scores, tuition, student-teacher ratio and diversity, 
required work experience and pre- and post-program salaries. 
Five Canadian universities chose not to participate in the full 
ranking process this year. 

For details on Canada’s Best MBA Programs: The Top 10 
MBA Schools ranking, visit www.canadianbusiness.com. 

very successful careers,” said Dean David Saunders. “We’re 
pleased that such a respected and world-renowned source as 
LinkedIn has come to the same conclusion.” 

The study analyzed the employment patterns of more than 
300 million LinkedIn members from around the world, deter-
mined the most desirable jobs within several professions, and 
identified which universities’ graduates got these desirable jobs.  

Here are the top five Canadian universities in four of the 
categories covered by the study:

MARKETING INVESTMENT BANKING ACCOUNTING FINANCE

1) Queen’s 1) Queen’s 1) McGill 1) Waterloo

2) Wilfrid Laurier 2) McGill 2) Waterloo 2) Queen’s

3) York 2) Wilfrid Laurier 2) Toronto 3) U of T

4) U of T 4) Western 4) Queen’s 4) Wilfrid Laurier

5) McGill 5) York 5) UBC 5) Western

JUST A GAME?
NBA sports franchise valuations have outperformed the S&P 500.  

Savvy investors are reaping the benefits. p.24

BR

ISSUE NO. 3 FALL 2014The Queen’s Business Review

Produced by the  
undergraduate students  
of Queen’s School of 
Business

Q

Read more about the study and its methodology at www.linkedin.com/edu/rankings/ca  
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Attracting seven new faculty members in a highly competitive recruiting environment is a 
big deal. We’re celebrating the arrival of this new wave of professors by showcasing their 
research interests against backdrops that reflect something personal about each one. 

STORy By ALAN MORANTZ PHOTOGRAPHy By CLAIRE BOUvIER

Paul Calluzzo 
Assistant Professor, Finance

a new wave

EDUCATION:
PhD from Rutgers Business School

RESEARCH INTERESTS:
Institutional investors, corporate governance, mutual fund 
performance, empirical asset pricing

WHAT I’M WORKING ON:
My research examines the role human interaction plays in financial 
decision-making. In one project, I identify corporate executives 
on mutual fund boards and examine the influence they exert on 
the investment, proxy voting and hiring decisions of the fund. In 
another, I explore the role teamwork plays in shareholder activism, 
investigating how individual activists can invoke big changes at 
target firms by working together.

ON THE PERSONAL SIDE:
I made brief appearances in films directed by Spike Lee and Lauren 
Mucciolo and have produced a short film. I made it 56 percent of 
the way through the Kingston Restaurant Challenge (to eat at every 
downtown restaurant before the end of 2014). I’ve given myself an 
extension and plan to hit the remaining ones by the end of 2015.
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EDUCATION /  
PREvIOUS APPOINTMENT:
PhD from Duke University; Assistant 
Professor, Desautels Faculty of Management 
(McGill)

RESEARCH INTERESTS:
Corporate strategy; geographic search, 
choice, and location; macroeconomic  
policy environment.

WHAT I’M WORKING ON:
I study corporate business dynamics, 
exploring how firms scan and search for 
resources, select among alternatives, 
integrate across business units, overcome 
institutional constraints, and respond 
to environmental challenges. I study 
these questions in the context of asset 
reconfiguration, where firms reorganize 
using strategies of business acquisition, 
internal development, or asset divestiture.

ON THE PERSONAL SIDE: 
I enjoy playing the slide guitar, reading 
classics, painting in oil, and listening to 
country, folk, and 70s rock music.

Abhirup Chakrabarti
Assistant Professor, Strategy and Organizations
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EDUCATION /  
PREvIOUS APPOINTMENT: 
PhD from the University of Rochester; 
Assistant Professor, University of Florida

RESEARCH INTERESTS:
Corporate finance, hedge funds

WHAT I’M WORKING ON:
I’m investigating why corporations seem 
to adjust slowly to a target leverage ratio 
that trades off the tax benefits of debt with 
bankruptcy costs. My co-researcher and I 
find that corporations vary debt type instead 
of debt amount in response to shocks to their 
operating environment and the supply of 
credit. Another project studies the effect of 
volatility on capital structure. We show that 
financial frictions prevent corporations from 
de-leveraging in response to unexpected 
increases in asset volatility. 

ON THE PERSONAL SIDE:
I’m a big fan of water sports. I enjoy sailing 
and windsurfing and am looking forward to 
taking up kite-surfing.

Evan Dudley 
Assistant Professor, Finance
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EDUCATION: 
PhD from Rotman School of  
Management (U of T)

RESEARCH INTERESTS:
Consumer behaviour, judgment and 
decision-making, morality, social marketing

WHAT I’M WORKING ON:
My research interests lie in the areas 
of consumer behaviour and decision-
making and their implications for policy. 
Specifically, my focus is on understanding 
how individuals make decisions and why 
they choose to engage in certain actions, 
and on discovering ways in which we can 
help them improve their decisions and 
behaviours. Within these areas, my  
interests are diverse, and I have focused 
on the following topics: moral decisions, 
financial decisions, temporal decisions, and 
health decisions.

ON THE PERSONAL SIDE:
I am an avid scuba diver. I’ve explored 
numerous local shipwrecks and have scuba-
dived with sharks and dolphins.

Nicole Robitaille 
Assistant Professor, Marketing
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EDUCATION /  
PREvIOUS APPOINTMENT: 
PhD from Rotman School of Management 
(U of T); Assistant Professor, University of 
Virginia Darden School of Business

RESEARCH INTERESTS:
Operations management, management 
science, intersection of operations with 
marketing and economics

WHAT I’M WORKING ON:
Much of my work is in the area of 
behavioural operations, a sub-field of 
management science that integrates the 
understanding of human behaviour into 
the study of how organizations operate. 
One project deals with the implications of 
behavioural procurement on competition 
between firms.  Another looks at the 
behavioural aspects of mark-down 
management, from both consumers’ 
and managers’ perspectives. I have 
several non-behavioural projects in the 
sustainability area. These study how 
individual firms and competitive  
industries respond to incentives for  
adopting green technology. 

ON THE PERSONAL SIDE:
I was born in Siberia. I love traveling and 
have been to more than 40 countries. I used 
to downhill ski competitively, and am also a 
windsurfing enthusiast, so I’m very excited 
to be near the lake.

Anton Ovchinnikov
Associate Professor, Operations Management
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EDUCATION /  
PREvIOUS APPOINTMENT: 
PhD from Karlsruhe Institute of  
Technology (Germany); Assistant  
Professor at the University of Ontario 
Institute of Technology

RESEARCH INTERESTS:
Algorithmic and high-frequency trading, 
empirical asset-pricing, financial markets, 
international finance, market microstructure, 
retail and institutional trading

WHAT I’M WORKING ON:
I look at how investors and exchanges use 
high-frequency trading systems and how 
these impact financial markets. Too much 
technology, or its misapplication, can result 
in markets that are either expensive to trade 
in or unstable. Not enough technology 
can impact investors’ ability to meet their 
investment targets. I’m also looking at 
whether faster price discovery is better for 
markets. I’m exploring the impact of ever 
faster price discovery (information being 
reflected in the market prices) on other 
market factors, such as liquidity, short-term 
volatility, and long-term price discovery  
and efficiency. 

ON THE PERSONAL SIDE:
When I was younger, a team paid me to play 
rugby. After a while, they decided it wasn’t 
worth their money.

Ryan Riordan 
Assistant Professor, Finance
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EDUCATION /  
PREvIOUS APPOINTMENT: 
PhD from Michigan State University; 
Assistant Professor at the National 
University of Singapore

RESEARCH INTERESTS:
Organizational citizenship behaviours, 
helping behaviours, social exchanges, team 
motivation and performance

WHAT I’M WORKING ON:
Most of my recent research focuses 
on the study of helping behaviours in 
organizations. In one study, I investigate 
how group composition and the ethnicity 
of the helper influence the consequences 
of helping others in organizations. My 
co-authors and I find that sole ethnic 
minorities on teams experience negative 
consequences when helping others because 
majority members attribute these acts as 
attempts by the minorities to ingratiate 
themselves. In a second study, I show that 
helping is most beneficial when performed 
by employees with certain personality traits.  

ON THE PERSONAL SIDE: 
I’m a football (soccer) fanatic. I’ve played 
for more than 30 years, most recently for the 
German All-Stars Singapore. I also worked 
as a TV commentator and studio analyst 
in Singapore.  I met my future wife Jessica 
Rangel Rojas in 2002, when we were both 
international exchange students at Queen’s. 

Matthias Spitzmueller
Assistant Professor, Organizational Behaviour

14 magazine  Winter 2015  

http://business.queensu.ca/faculty_and_research/faculty_list/Matthias Spitzmuller.php


F
E

A
TU

R
E

qsb.ca/magazine

Do you have a new venture you’d like to profile? Visit qsb.ca/
magazine/newventures to submit your story. It will appear online 
and be considered for inclusion in a future print edition of the maga-
zine. 

start-ups 

Our regular feature on new ventures launched by QSB 
alumni returns. We continue to receive submissions about 
the new businesses launched by both QSB grads and 

current students. Three are showcased in the following pages and, 
along with many other new venture stories, are also available online 
at qsb.ca/magazine/startups.

snapshot
By Shelley Pleiter

Laurel Walzak, Ron Bettin & Devon Bolton, EMBA’14, Co-Founders, Fitneff Inc. 

Our company, Fitneff™, is dedicated to creating innova-
tive products and solutions that increase the activity levels 
of busy people both at work and at home. Our name is 

derived from “Fitness” and “Efficiency”, our guiding principles.

Our ‘aha moment’: Laurel reports, “After an inspirational lecture on 
Business Venturing by Prof. Elspeth Murray, my EMBA’14 classmate 
Ron Bettin and I headed to the pub at the Donald Gordon Centre. Over 
glasses of wine, Ron shared his idea for a treadmill desk that he was 
in the process of developing. He highlighted its benefits, including 
the improvement of mental agility, of blood circulation in the legs 
and of productivity. The EMBA curriculum includes an optional New 
Venture Project, and I encouraged Ron to use this project to test his 
concept. I told him that if his venture proved to be potentially viable, 
I’d invest in the company. His new venture passed the test and Ron 
and I, along with our classmate Devon Bolton, became business part-
ners and co-founders of Fitneff™ in 2013.”

What business problem does your company solve? With 
physical inactivity being linked to an increase in cardiovascular 
disease, diabetes and cancer, the effects of long-term sitting have 
been compared to those of smoking. In an effort to combat these 
health risks, we’ve introduced our inaugural product, the WalkTop™ 
Treadmill Desk. It’s a stylish, light, compact and adjustable desktop 
designed to fit onto most of the popular treadmills on the market. 

What the business needs most right now: Financing, namely cash 
flow. We certainly remember our Accounting 101 classes and Prof. 
John Moore’s mantra, “Cash is KING”. Maintaining a cash balance 
is challenging during the initial start-up phase. We need cash to 
operate; we need cash to manufacture; and we need cash to market 
and sell. It’s plain, but not simple.

www.fitneff.com Laurel Walzak and the WalkTopTM Treadmill Desk in action
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My company, SimpleTax, offers a friendly, fast and fun 
way to file your income tax return. With our innovative 
design and pay-what-you-want pricing model, we’re 

changing the way Canadians do their taxes.

My ‘aha moment’: SimpleTax was born out of frustration. Every 
time I sat down to tackle my tax return, I found the available options 
to be poorly designed, slow and expensive. Year after year, it wasn’t 
getting any better. I believed there had to be a better way.

What business problem does your company solve? On the 
surface, the problem we solve is straight-forward: we help people 
file their personal tax returns with the Canada Revenue Agency. We 
make the process simple and pain-free.

The bigger problem we’re trying to solve is the fear people have of 
doing their own taxes. Fear is a common tool employed by companies 
in our space: “If you do it yourself, you’ll make a mistake.” This 

is why tax preparers are able to charge a significant sum, or take 
a percentage of tax refunds, for even the simplest returns. While 
accountants add value for those with complex tax situations, most 
Canadians, with the right tool, should be able to complete their own 
tax returns.

The most fun I’ve had so far was the day we opened up our app 
to the general public after being certified by the CRA. It was both 
exhilarating and scary. Would it be well received? Would anyone 
even use it? And then it happened: our first payment.

Hundreds of thousands of returns later, we’re still having fun. We’ve 
been covered by The Globe & Mail, Financial Post, The Vancouver 
Sun, Metro, Canadian Business, Marketing Magazine and the CBC. 
We also have an incredible community of users who continue to 
entertain us with their emails, tweets, and Facebook messages.

www.simpletax.ca

Jonathan Suter, BCom’05, Founder, SimpleTax Software Inc.

SimpleTax co-founders Jonathan Suter, Allison Suter and Justin Reynen
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Our company, Mosaic Manufacturing, has built a stand-
alone accessory for single-colour 3-D printers that enables 
them to print multiple colours. This is revolutionary 

because the only reasonably priced 3-D desktop printers on the 
market offer only one colour. Our add-on product is compatible with 
80% of desktop 3-D printers currently available to consumers. 

Why we started the company: Heather and I were both enrolled 
in the Queen’s Summer Innovation Initiative (QSII) program in the 
summer of 2014.This joint program of Queen’s School of Business 
and Queen’s Faculty of Engineering and Applied Science offers paid 
internships to students interested in entrepreneurship and innovation. 
We joined forces with teammates Mitchell Debora and Derek Vogt, 
both BSc(Mechanical Engineering)’14, and Danny Lloyd, a third-
year Electrical Engineering student, to form Team Mosaic. Mitch 
pitched the idea of a 3-D colour-printing product, and we spent the 
summer building our new venture from the ground up.  

The most fun we’ve had so far was when we won the QSII pitch 
competition. We beat eight other start-ups to secure a $40,000 seed 
investment. We had pushed ourselves hard the entire summer and 
made some really solid progress, but received little tangible valida-
tion. There was no boss telling us we were doing a good job, nor did 
we have customers who loved our product. All of our motivation 
was internal. Winning the pitch competition validated all of our hard 
work. It was an absolutely indescribable feeling, one that we hope 
will be eclipsed in the future as our business progresses.

Our future plans include developing a video product demo before 
launching a crowdsourcing campaign to raise the funds needed to 
go into full production. This new venture has really captured the 
imagination of the Mosaic team, with the three recent grads commit-
ting to the enterprise on a full-time basis, with help from the two 
students, who plan to stay involved. 

www.mosaicmanufacturing.com

Chris Labelle, BCom’14, Heather Evans, Comm’16, Co-Founders, Mosaic Manufacturing

Mosaic Manufacturing co-founders Heather Evans, Derek vogt, Chris Labelle, Mitchell Debora (absent, Danny Lloyd)
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S
everal years ago, I worked at a global consulting firm 

as a change-management consultant. 

I landed a plum assignment in 2002 as a member of 

a project team consulting for a pharmaceutical company in 

Paris, France. It was there that I had a profound experience 

that forever changed my views on managing resistance to 

change. 

Vive la Résistance – 
to change

P
ar

is
 P

au
l P

re
sc

ot
t/P

ar
is

-i
ns

pi
re

d.
co

m

Peter Lawton, BCom’74, uncovers a dark chapter in Parisian history  
that leads to a life-changing lesson.

 My role on the project was to ensure that the firm’s 
employees supported the changes that management was imple-
menting. Specifically, my mandate was to seek out change-
resisters and help them overcome their resistance to change. 

My home away from home was the Hotel Lutetia, on the 
Left Bank. I loved this hotel. I called it the ‘Grand Old Lady’ 
because that’s how it felt — beautiful, proud and elegant. The 
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life-changing for me. I simply could not continue to operate the 
way I had been. I vowed that I would never again use the term 
‘resistance to change’ in my work, and I never have.

From that day on, I began to pay attention to what the 
resisters in the client company were saying. What they had to 
say became important to me. I began to actively listen to them, 
to try to understand why they were pushing back, why this was 
important to them and why they saw themselves as victims of 
change. This new approach led us to modify the project imple-
mentation process to accommodate the resisters’ views, when-
ever possible. In subsequent projects, I began to actively seek 
out the resisters early on, not to punish them as I had done 
before, but to truly welcome them into the process. I also began 
to present their points of view at project team meetings. This 
approach often worked out very well for my clients and for the 
change projects I have led in the years since.

So now, every time I hear someone ask, “How can we over-
come resistance to change?”, my mind goes back to the plaque 
on the wall in a little park in Paris, when the sun stopped shining 
and the whole world went grey.   

decor was plush, with gold and dark red velvet throughout. My 
room was small but had all the conveniences. It overlooked an 
open courtyard, a quiet place with high stone walls and a flower 
garden. My little room was a haven to return to at the end of the 
day, an oasis compared to the busy streets outside. 

One beautiful sunny spring morning I decided to explore 
the neighbourhood. Next to the hotel, I found a little park.  There 
I discovered one of those plaques that adorn so many historic 
buildings in Paris. It said that during the Second World War, 
the hotel had been commandeered to serve as part of Gestapo 
Headquarters in Paris. It was here that captured leaders of the 
French Resistance were brought to be interrogated, tortured 
and executed. I was absolutely stunned. Everything seemed to 
change in that instant — it felt like the sun had stopped shining, 
the birds had gone quiet and the whole world had turned grey.

I was overcome with the realization that my luxurious and 
beautiful hotel had been a prison, a place of humiliation, pain, 
torture and murder. I was so shocked that I couldn’t continue 
on my walk; I had to sit down in the park to absorb and process 
this information. 

I saw the quiet courtyard in a completely different light, 
its high walls offering an ideal place for a firing squad. I real-
ized that my little room could have been a cell, or perhaps 
even divided into two cells. The people in those cells would 
have been able to watch, or at least hear, their colleagues being 
tortured and executed, persecuted for what they believed in, 
and for what they wanted to protect. Their way of life was so 
precious that they were willing to resist it being taken away, and 
risked their lives in doing so.

That’s when the thought came to me — resistance to change 
can be a good thing; sometimes resistance is the right thing to 
do. This was the exact opposite of what I had been doing every 
day in my work managing resistance to change. It had never 
entered my mind that such resistance could be a good thing. 

It occurred to me that I was punishing my client’s 
employees for not accepting the changes that my organization 
wanted to impose. I knew that resistance takes bravery and 
much courage since it’s so much easier to just comply. This may 
sound overly dramatic, but I felt that I was taking on a similar 
role to the Gestapo’s. It struck me that ‘resistance to change’ 
was a term defined by the person who wanted other people to 
give up what was valuable to them and accept something that 
was valuable to the person initiating the change. It had nothing 
to do with the person being changed! This was devastating and 

Peter Lawton, BCom’74, is the CEO of ImPAct Consultants 
(impactconsultants.ca), a change-management company. 
An early position teaching Commerce and executive educa-
tion courses at QSB led to a lengthy career in consulting. He 
worked in North America and Europe with such large firms as 
PwC, Mercer Consulting and IBM, where he was global leader 
of its On Demand Organizational Change program. 

In his spare time, Peter works on DIY projects at the 
175-year-old limestone farmhouse on the outskirts of Kingston 
that he’s been restoring and renovating since 1980. 

Do you have a story to share? Pitch your idea to SPleiter@business.queensu.ca. If it hits the mark, we’ll be 

in touch to provide direction to help you write your article. 

The Hotel Lutetia's elegant facade 
belies its sinister use in WW11. 
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Like many Commerce students before him, Richi Tam, 

BCom’13, began his third year excited at the prospect 

of going on an international exchange. His second 

year had been a tough one and he was looking for a fresh start 

abroad. But what began as a great adventure—exploring a 

new country, making new friends—quickly turned dark when 

his struggles with mental illness came to a head. 

Initially hesitant about resuming his studies in Kingston, 

Richi returned to discover an outpouring of support from QSB 

staff, his fellow students and professors at Queen’s School of 

Business. It was this support that Richi credits with helping 

Be a Matchmaker
By AMBER WAllACE

Donations to $2M gift-matching campaign doubled.
The catch? The fund closes on April 30, 2016.

him finish his degree—and what inspired him to give back to 

the business school. 

Now a staff accountant at KPMG, Richi is the first QSB 

alumnus to take advantage of a new fundraising campaign 

that matches donations dollar-for-dollar. The Dean’s Matching 

Fund, a new initiative made possible by donations from several 

benefactors, aims to double the original $2M investment over 

the next 14 months — or until the matching fund runs out. 

Young alumni have a chance to make an even bigger impact, 

with donations matched $2 to $1 for those who graduated in 

2004 or later. 
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“We are excited to launch a fundraising initiative that 

leverages gifts from our donors,” said Dean David Saunders. 

“We hope our alumni, especially those who graduated in the 

last ten years, will take up the challenge and donate.”

All individual pledges or gifts between $1,000 and $25,000 

made to the business school will be matched. To help make 

donating more affordable, pledged gifts can be spread out 

over a five-year period. Donations from any member of the 

QSB community — alumni, students, faculty, friends of the 

school and students’ parents alike — are welcome.

For Richi, Class Giving Leader for the Class of 2013, 

directing his pledge of $1,000 to the Commerce Legacy Fund 

for Student Health and Wellness was an obvious fit. This 

fund provides support for mental health initiatives to benefit 

Commerce students. Richi and his classmate (and former 

ComSoc Class President) Kate Moraca had created the fund, 

inspired by the support Richi had received as a student. 

The second gift to benefit from the new matching program 

comes from a class preparing for its 20th anniversary reunion 

at Homecoming 2015. Jon Soler, BCom’95, and his classmates 

have established a bursary to support an incoming Commerce 

student in financial need. 

“More than one third of Commerce students receive 

financial support through needs-based awards,” said Jeanette 

Hepburn, BCom’89, Executive Director, Development and 

Alumni Relations. “Class gifts can make a world of difference 

by helping to keep a Queen’s business education accessible to 

students who would otherwise be unable to enrol.” 

The original donation and the matched amount can be 

directed to any of the School’s fundraising priorities: devel-

oping leaders, transforming student learning, accelerating 

thought leadership, and enhancing Goodes Hall. 

All donations will count toward QSB’s broader $65M 

Invest in QSB Campaign goal. To date, the Campaign has 

raised $58M. 

Reunion and Class Giving: 
Give back and inspire others

Calling all alumni celebrating an 
anniversary this fall (years ending in  
‘5’ and ‘0’)

Class Giving campaigns are a powerful way to 

collectively give back to Queen’s School of Business. 

Why not celebrate your reunion by creating a legacy 

for your class? To get started, visit 

qsb.ca/classgiving or contact Shelley Hamill at 

hamills@queensu.ca or 613-533-3217.

Special note to the classes of 2005 and 2010 –  

Your donations will be matched 2:1. Don’t miss this 

opportunity to double your impact!

Matching by the numbers

To check if your employer matches staff donations, 

visit matchinggifts.com/canada/queens

$1,000

$2,000

$1,000

$4,000

Richi Tam’s pledge: 
$1,000

Young alumni matched
amount (2:1)

KPMG (Richi’s employer)  
match (1:1)

Total gift to QSB 
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Spread the word about your 
matching gift on Twitter and 
Facebook — #qsbmatch

Richi Tam, BCom ‘13
First young alum to donate
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By ShEllEy PlEItER

M
ore than a million people apply each year for 
jobs at Google. Of these, only a miniscule half 
of one percent reportedly are hired by the tech 
giant, named “the best company to work for” by 

Fortune Magazine for the past five years. 
So when Doug Wightman (BCom’04, PhD’13-Computer 

Science) caught the eye of a Google VP and was offered a job 
there, he accepted. How could he resist working at a company 
described on Fortune’s website by a Google employee as, “a 
cross between Harvard, Hogwarts and NASA”?

Within months of his arrival, Doug was consulting on 
Google X projects at the top-secret Google X innovation lab at 
the company’s main campus in Mountain View, California. It’s 
the home of such technological breakthroughs as the driverless 
car and Google Glass, a wearable Android device that displays 
information in the user’s field of vision. These are the devices 
of the future, being created today by multidisciplinary teams 
tasked with coming up with the next big thing. “X is focused 
on transformative change,” Doug explains. “We’re aiming to 
improve technologies by a factor of ten. If you’re thinking big 

Inside Google’s Project Loon   
(“Balloon-Powered Internet for Everyone”)
with Doug Wightman

UP AND AWAY
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An MSc in computer science at Stanford University in 
California followed. There Doug became one of the first alumni 
of the school’s renowned “d.school”, a program designed for 
multidisciplinary teams from various faculties to “foster radical 
collaboration” and “prepare future innovators to be break-
through thinkers and doers.” Stanford was another great fit for 
the computer scientist/entrepreneur who launched three start-
ups during his student days. MotionSketch, which he started 
at Queen’s and continued while at Stanford, provided motion-
sensing and text-messaging technologies to interact with public 
displays. “We developed novel interaction techniques and part-
nered with advertising firms to build and deploy installations 
across Canada and the U.S. for such clients as Nokia and Jack 
Daniel’s,” Doug explains. A second venture, Xuuk, produced 
eye-tracking hardware and intellectual property, and SxCheck 
offered patient-accessible electronic medical records.

When confronted with the “What’s next?” question after his 
Stanford graduation, Doug decided to return to Kingston. “My 
long-term girlfriend, Melissa Raby (BNSc’04, MPA’05), was still 
living in Kingston,” says Doug. “I was also working on a deal 

enough about the really hard problems, incremental progress in 
smaller steps rarely provides the solution.” 

The really hard problem Doug and his colleagues are tack-
ling now is how to bring Internet access to the two-thirds of the 
world’s population that isn’t yet connected. Google’s answer is a 
network of balloons, travelling on the edge of space, to connect 
people in rural and remote areas to the Internet, and to bring 
people back online after disasters. Project Loon, “Balloon-
Powered Internet for Everyone,” launched in June 2013, with test 
flights in California and, later, in remote regions of New Zealand 

and Brazil. Doug has been in the thick of it, responsible for plan-
ning, simulation and control of test flights, as well as predicting 
and guiding balloon movements. “It’s pretty exciting stuff,” says 
Doug, with considerable understatement. 

It’s also a perfect fit for someone with an eclectic back-
ground and a highly curious intellect.  As a high school student in 
Kingston, Doug excelled academically. So much so that while in 
Grade 10, he took second-year computer science, linear algebra 
and economics courses at Queen’s,  and was able to graduate 
from high school a year early. The opportunity to complete both 
Commerce and BSc (Computer Science) degrees concurrently 
made the decision to study at Queen’s an easy one, says Doug. 
His longstanding family ties to the university didn’t hurt — his 
parents, Mary-Jean McIntyre (BSc’79, Chemical Engineering) 
and Thomas Wightman (BCom’76), grandparents and even a 
great-grandfather, all attended Queen’s. 

Doug Wightman

A Google employee’s  
description of the company: 
“a cross between Harvard, 
Hogwarts and NASA.”
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to sell SxCheck to a Canadian company. I decided to return to 
Kingston and convince Melissa to marry me.” That’s exactly what 
happened. “I started my PhD in computer science at Queen’s for 
something to do and as an excuse to spend more time thinking 
about problems that intrigued me.” He and Melissa were married 
in 2009 and Doug graduated with his PhD in 2013.   

It was his PhD research on search-based programming inter-
faces (“Basically, making programming easier by incorporating 
search functions,” Doug explains) that caught the eye of that 
Google VP and led to Doug being hired in November, 2012. 

Doug doesn’t see moving to Google as a shift away from 
his entrepreneurial interests. “I think of businesses as being 
vehicles to answer questions about the world. Each is an 
ongoing experiment, testing hypotheses by attempting to serve 
customers in various ways. I had specific hypotheses in mind for 
each of the companies I co-founded. Right now, the questions 
I’m looking to answer are easiest to tackle from within Google.” 

His first role at Google was to build on his PhD research, 
but within several months of his arrival he switched gears 
to design a prediction system using a unique and previously 
untapped data set. From early on, he consulted on several 
Google X projects, including designing an app for Google Glass.  

Doug switched to the Project Loon team full-time in 2014. He 
was attracted to the project, not only because of the audacity of its 
goal and world-changing implications, but also because the project 

is led by Mike Cassidy, an inspirational mentor from Doug’s Stan-
ford days.  Doug quotes a famous saying of Mike’s that applies to 
his small Project Loon team: “If you move twice for every move 
your opponent makes, you can beat a grandmaster at chess.” 

While Google is famous for its employee perks, including 
free gourmet meals, nap pods and guest presentations by the 
world’s thought-leaders, the freedom to do what you want tops 
Doug’s list of what makes Google special. “It’s pretty easy to 
justify working on just about anything that might interest you, 
since most software advances would have a significant impact 
for Google,” Doug explains.  

He’s equally energized by the work environment. “Ideas 
spread like wildfire,” he says. “Desks are covered with sketches, 
models, prototypes and research papers. Teams are small and 
nimble and the rate of progress is astounding. Sometimes I run 
up the stairs really fast after a meeting to burn off a little of the 
excitement so that I’ll be able to focus when I get back to my desk.” 

He plans to stay with Project Loon for the foreseeable 
future. “I like the start-up feel of the team and there are many 
exciting problems to solve,” Doug says. “Perhaps most import-
antly, bringing the Internet to parts of the world that have been 
left behind is something I really want to see happen.” 

It’s a sentiment that corroborates his personal philosophy:  
“If each year is roughly a percent of your life, you might as well 
try to make the best use of each one.”     

Project Loon balloons float in the stratosphere, twice as high as 
commercial airplanes and the weather. In the stratosphere, there 
are many layers of wind, and each layer of wind varies in direction 
and speed. Loon balloons go where they’re needed by rising or 
descending into a layer of wind blowing in the desired direction of 
travel. People can connect to the balloon network using a special 
Internet antenna attached to their building. The signal bounces 
from this antenna up to the balloon network and then down to the 
global Internet on Earth. 

Project Loon uses software algorithms to determine where its bal-
loons need to go, and then moves each one into a layer of wind 
blowing in the right direction. By moving with the wind, the bal-
loons can be arranged to form one large communications network.

Project Loon began with a pilot test in June 2013, when 30 bal-
loons were launched from New Zealand’s South Island and beamed 
the Internet to local pilot testers. The test has since expanded to 
include a greater number of people over a wider area.

Check out Google’s Project Loon website at google.com/loon  
for more information, including videos and photos.
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It started on social media, not surprisingly. 
Drew Cormier, a native Calgarian and Queen’s 
grad (BSc’11-Computer Engineering, MBA’12), 
saw several posts from friends in Calgary about 
the city’s rising waters on June 20, 2013. He 
had joined Google only eight months before, 
landing what he calls his dream job at the 
company’s Mountain View, CA, headquarters. 

“At first, I didn’t think much of it,” Drew 
recalls of the Facebook posts and Twitter traffic. 
“Growing up in Calgary, seasonal flooding was 
fairly normal. As the day wore on, though, more 
and more postings told the story that this was 
no normal flood.” 

The clincher came when Drew saw online 
that the street where he had grown up had 
been evacuated. “Many family friends still lived 
there, so it hit pretty close to home,” he says. 

He went to his manager and explained that 
there was a major flood in his hometown. He 
asked to temporarily join the Google Crisis Re-
sponse team, stepping away from his role as a 
Search Quality Analyst, responsible for enhancing 
the search experience for users. “My manager 
didn’t ask any questions. He simply told me, ‘Do 
what you have to do,’” Drew recalls. 

Drew quickly fired off a message to the team 
and was welcomed aboard 90 minutes later. The 
Crisis Response team operates out of Mountain 
View, but draws on Google employee volunteers 
from around the world, often those connected to 
the regions affected. Drew was the first native 

Calgarian to volunteer when the Calgary team 
was forming. His local knowledge and contacts 
soon proved invaluable. 

The team’s immediate task was to put 
together a crisis response map that would 
show street closures, neighbourhoods under 
evacuation orders, public transit updates and 
the like. However, explicit consent had to be 
obtained before using the data, even if the 
information was already online. City staff, the 
police and news outlets were dealing with the 

emergency, so obtaining 
these approvals was prov-
ing difficult for the Google 
team. Drew was able to 
reach out to his personal 
contacts to get connected 
to those in Calgary who 
could give consent for 
Google’s use of their data. 

 “The first few days 
were pretty intense,” Drew 
recalls, citing his late night, 

early morning and weekend monitoring of 
social media, City of Calgary websites (which 
Drew says were impressive), the mayor’s news 
conferences, police updates and other sources. 
While the floodwaters were still rising, Google’s 
map was being updated several times an hour. 
“People in Calgary searching for anything on 
Google would see a link to the Calgary Crisis 
Response Map right on their search page,” 
Drew explains.  

As the floodwaters receded and Calgary 
began its clean-up efforts in earnest, Google’s 
team wound down its involvement and Drew 
returned to his regular duties. While his ties to 
Calgary and his connection to Queen’s friends 
remain strong, he’s content to stay put. He’s 
thriving in his job and finds the California 
lifestyle and climate hard to beat. 

“I can still ski, and I get my hockey fix from 
the San Jose Sharks,” he says. “The coast is 
45 minutes away, San Francisco 45 minutes in 
another direction, there are lots of wineries close 
by – what’s not to love?”

Google to the rescue     

 city of calgary 

derwin emmanuel

Drew Cormier at Google headquarters

Drew Cormier, MBA’12, on Google’s Crisis Response Team that helped flood-stricken Calgary
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Brenda was an early supporter of the U.K. Club, joining its 
Steering Committee in 2010. It was a perfect fit for the 25-year 
international-banking veteran and President of City Women 
Network (CWN), an association for senior executive women 
working in London’s financial district known as The City. 

A consummate networker, Brenda is plugged into 
London’s vibrant business scene, having worked at some of the 
world’s largest banks, including Citigroup, BNP Paribas, Lloyds 
Banking Group and BNY Mellon. In January 2014, she joined 
ANZ (Australia and New Zealand Banking Group) as Head 
of the Financial Institutions Group for Europe and as Global 
Head of Funds. She is also a Trustee and Treasurer for the Asian 
University for Women U.K. Support Foundation, a Trustee of 
Queen’s Bader International Study Centre and a member of 
QSB’s Global Council. 

Since its inception, the U.K. 30% Club has seen significant 
improvement in the number of women on corporate boards. 
“We started at 12.5% in 2010 and are now at 22.8%, so the 
numbers are very powerful,” Brenda says. The Club’s approach 
has been to emphasize the business case for improved gender 
balance at the board level. The group has rejected imposed 
quotas, focusing instead on education, using research that has 
shown that a greater balance in gender at board and manage-
ment levels helps improve financial performance. The group 
also cites findings that institutional investors are increasingly 
considering overall board effectiveness, including gender 
balance, as an important aspect of good governance.  

The Club’s message resonated with leaders of some of 
the U.K.’s top companies, including Rolls Royce, BT (British 
Telecom), Marks & Spencer, Lloyd’s of London, Sainsbury’s 
and Barclays, among many others.  “The initial supporters of 
the group included some fantastic chairmen. Chairmen listen 
to other chairmen; they move in the same circles. So those who 

W hat’s wrong with this picture, taken in the 1940s, 
when men ruled the country’s corporate board-
rooms? Cigars and extra-wide lapels aside, 
the obvious answer is the absence of even one 

woman at the boardroom table. If you think the situation has 
improved since then, a recent federal government report dispels 
the notion. Nearly 40% of FP500 companies and close to half of 
publicly traded companies in Canada have no women on their 
boards. [“Good for Business: A Plan to Promote More Women 
on Canadian Boards”, June 2014.] While women represent nearly 
half the Canadian workforce, the report continues, only 15.9% of 
corporate board positions at FP500 companies are held by women.

Brenda Trenowden isn’t discouraged by these rather dismal 
figures.  She’s working to change them. She’s on the Steering 
Committee of the 30% Club, an organization founded in the 
U.K. in 2010, when that country’s representation of women 
on boards was just 12.5%. The Club has grown internationally 
to include clubs in Hong Kong, the U.S., Ireland and, soon, in 
Canada. The Club’s objective is to see 30% of FTSE-100 boards 
in the U.K. comprised of women members by 2015. The Club is 
comprised of supporters, Chairs and CEOs committed to better 
gender balance at all levels of their organizations, and led by 
the Steering Committee, numbering 29 women who are senior 
business professionals in the U.K.

“There are many different women’s groups out there, 
and we’re all trying to improve gender balance,” Brenda says. 
“The difference with the 30% Club is that it’s a campaign.” The 
group’s founder, Helena Morrissey, CEO of Newton Invest-
ment Management, had a vision, Brenda explains. “She said 
that while we’d been talking about this for years, we hadn’t 
moved the needle, the numbers weren’t changing.  What we 
needed was for the people in charge — the CEOs and Chairs 
of Boards — to drive this as a business-led initiative.”

Nearly 40% of FP500 companies and close to half of publicly traded 
companies in Canada have no women on their boards.

Brenda Trenowden, BCom’89, is an ardent 
supporter of the 30% Club, an initiative to increase 
the representation of women on corporate boards. 
there’s a compelling business case for reducing the 
gender gap, she says, and lessons for Canada’s  
Club from its U.K. counterpart.
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decided to support the Club and promote its aspirations not 
only influenced change in their own companies, but in others, 
too. Meanwhile, the U.K. government released the Davies 
Report [“Women on Boards”,  2011] at around the same time, 
with a 25% target and recommendations on creating better 
governance and having more diverse leadership at the board 
level. The 30% Club and the Davies Report each generated 
much discussion, both in the press and in companies in the U.K., 
so this really helped build momentum.” 

It didn’t take long for other jurisdictions around the globe 
to take note. Hong Kong established the first international 
chapter in 2013, followed by the U.S., Ireland and Southern 
Africa. Clubs are due to launch in Australia and Canada in the 
coming months. Given her senior role at ANZ and her Canadian 
roots, Brenda stepped forward to help champion the Canadian 
and Australian Clubs, sharing best practices and offering advice 
and encouragement. 

The Canadian model is slightly different in that Canada’s 
30% Club is partnering with Catalyst Canada, an offshoot of the 
international non-profit organization dedicated to expanding 
opportunities for women in business. The Catalyst Accord has 
already enlisted the support of 27 large Canadian companies 
that are committed to increasing the number of women at 

the board level. The partners’ goal is to reach the 30% mark 
by 2020. A major event is planned for Toronto in January to 
promote the 30% Club/Catalyst Canada partnership. 

Brenda is excited at the prospect of being involved in 
the launch of Canada’s 30% Club. “Canada is an important 
country in the global economy,” she says. “Since the onset of the 
financial crisis in 2008, the world watched as Canadian banks 
weathered the storm, thanks to their good governance. If we 
can get the banks to take the lead on this, they could really 
make a difference. In other industries, too, especially in natural 
resources and technology, Canada is a leading player. I think 
the international community expects Canadians to be further 
along on this front.” 

There are ample opportunities for Canadian women and 
men to get involved, Brenda says. “We need people to get their 
chairmen and CEOs on board. So offer to have your company 
host an event, bring your chairman, and have our Canadian 
co-chairs come in and talk about it. Or offer to work on the 
social media side, or provide expertise in communication.”

She’s serious. At the conclusion of our interview, 
Brenda insisted that this article include her email address  
(brendatrenowden@sky.com). “Tell them to email me and I’ll 
put them in touch with the right people.”   

Brenda Trenowden

I
f Brenda Trenowden (then Brenda Hebb) had 
gone to Dalhousie as initially planned, who knows 
what trajectory her life would have taken?  “I 

hadn’t intended to go away to university,” she recalls. 
A presentation by Queen’s staff at her Halifax high 
school left a strong impression. “I thought, wow, I’d 
really like to go to Queen’s. But my parents said we 
couldn’t afford it and that I’d need to live at home 
and go to Dalhousie.”  They suggested a meeting with 
a family friend, Robbie Shaw, then a VP at Dalhousie. 
“Robbie was a Queen’s alumnus and was on the 
Queen’s Board of Trustees and he said, ‘Whatever 
you do, go to Queen’s.’ He helped me apply for a 
bursary, which made it possible for me to attend 
Queen’s and study Commerce.”

While at Queen’s she followed another piece of 
advice that was equally impactful. “My uncle told me 
I should join AIESEC, an international organization for 
students in economics and business that promotes 
international exchanges. I joined and became VP 
Exchange Controller and later President of the 
Queen’s chapter. It really broadened my horizons and 
exposed me to international business opportunities. I 
also formed some amazing friendships, contacts that 
have served me well in my career.” 

After graduation, Brenda landed an internship 
at IBM in Hong Kong for a year. A job in consulting 
at Dun and Bradstreet Software followed, which 
led to a job in the U.K. as a technical analyst in 
markets. Working in emerging markets in the 
1990s, in London, arguably the world’s financial 
capital, was a heady experience. She put in time 
on the trading floor, and, with new husband Trend 
(Mark Trenowden), moved to Dhaka, Bangladesh, 
where they were part of the team that established 
the first foreign investment bank in Bangladesh, 
for Peregrine. 

As Brenda’s career took off in earnest, the 
couple made the decision that Trend would step 
away from a teaching career to look after the 
couple’s two children, daughter India and son 
Teddy.  Brenda is quick to credit Trend with mak-
ing her career success possible. “I couldn’t have 
done any of what I do without having this amazing 
partnership. He’s dubbed us ‘Team Trenowden’, 
and we are, indeed, very much a team. Trend says 
he feels like the Formula 1 pit crew. I come in and 
he quickly changes my tires and oil and I zoom 
back out again.”

Brenda Trenowden returned to Queen’s, her 
family in tow, to celebrate her class’s 25th 
anniversary reunion in October. 
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ALUMNI NOTES

1971
Bill Johnston (BCom) married Monica 
Bennett in October and has moved from 
Hamilton, Ont. to Dundas, Ont. Retired 
from The Hamilton Spectator in 2011, Bill is 
on the board of the First Unitarian Church 
of Hamilton and is researching and writing 
the history of the 125-year-old church.

Nick Wright (BCom) has retired after a 
long career with Sauder Industries, most 
recently as Senior Vice President, Supply 
Chain & Operations. Nick plans to continue 
with other business interests, and can be 
contacted at nick.16.wright@gmail.com.

1973
Peter Birnie (BCom) died on July 15, 2014, 
aged 65. He is survived by his partner, 
Lynda Taylor, sons Jordan and Jeremy, 
daughter–in-law Sara, granddaughter Olivia 
and his extended family, many of whom 
were Queen’s grads. For the past 12 years, 
he was the owner/President of Wabi Iron & 

since their graduation. Classmates from 
Vancouver, Ottawa, Montreal and Southern 
Ontario attended. All agreed to hold similar 
get-togethers every two years, instead of 
five, from now on.

1960
Jim Petropoulos (BCom) is entering his 
second retirement. He retired from the 
business world in 2001, returned to 
teaching golf, 
and became 
involved with 
basketball as 
Tournament 
Director with 
the Olympia 
Sports Camp. He 
recently retired 
from Olympia, 
for which he had 
coached basketball at the Toronto Jewish 
Community Centre. He continues to teach 
golf and volunteers with the Canadian 
Junior Golf Association.

1950
Donald Souch (BCom) passed away peace-
fully on March 24, 2014 at Golden Plough 
Lodge in Cobourg, Ont., in his 86th year, 
with family by his side. He is survived by 
his wife of 63 years, Joan (Shepherd), his 
children Rick, Jeff (Val) and Paul (Linda), 
and numerous grandchildren and great-
grandchildren. 

1956
Keith Howard (BCom) died on August 22, 
2014, in Toronto, Ont. He is survived by 
his wife Mary (McGillis); his four children, 
Rob (Lisa), Susan (Neil Ward), Leslie (Jim 
Stevenson) and James (Jing); grandsons 
Jack and Sam Stevenson; and siblings 
Adele, Shirley, Ron and Graham. Keith 
had a successful career of 58 years at 
Sun Life Financial, and was recognized in 
1997 by his induction into the company’s 
Hall of Fame. With daughter Leslie, Keith 
founded the Howard Financial Group in 
1996, and he continued working there 
until his official retirement in 2013. He 
was active in the Rotary Club for more 
than three decades, at the local and inter-
national levels, and as President of the 
Toronto branch. He was also a longtime 
member of Lambton Golf and Country 
Club, where he served on its Board of 
Governors, won many club tournaments 
and, in 2013, earned the Willie Lamb Cup 
for his positive lifetime contributions to the 
Club and the game of golf. 

1957
Douglas (Doug) Chamberlain (BCom) died 
Aug. 28, 2014 at St. Catharines General 
Hospital. His early career at Clarkson and 
Gordon and Shell Oil was followed by 20 
years with the Ontario Ministry of Industry 
and Trade. He leaves his wife of 53 years, 
Janice, and sons David (Ceinwen), Drew 
(Helen) and Ian (Judy) and seven grand-
children. 

1959
Moreland (Moe) Lynn (BCom, MBA’66) and 
21 other BCom’59 grads held an informal 
banquet at the Toronto Arts and Letters 
Club in October to mark the 55th year 

1964

Wayne Musselman (BCom) 
died suddenly after 
suffering a heart attack at 
his Toronto home on Oct. 
26, 2014. Originally from 
Montreal, Wayne was a 
man of great faith who was 
dedicated to his family. He 
enjoyed a long and fulfilling 
career as a Chartered 
Accountant with Deloitte.  

He leaves behind his 
beloved wife of 48 years, 
Susan; sons Robert 
(Chrysta), Richard, BCom’99 (Lisa), and Andrew; brother Lorne, Artsci’69, BEd’71 
(Susan, née Duncan, BA’69, BEd’71); brother-in-law Stewart (Shirley); his four 
grandchildren and several nieces and nephews. His warmth, generosity and dry, 
mischievous sense of humour will be missed.

Wayne was a proud alumnus who rallied his classmates over the years to support 
Homecoming activities and a class endowment fund. The culmination of the gift 
campaign marking the class’s 50th anniversary was announced at the Homecoming 
Brunch, with Wayne in proud attendance, just one week before he died.



ALUMNI NOTES

30 magazine  Winter 2015  

Ontario. The afternoon started at the Dog’s 
Bollocks, a pub resembling Kingston’s 
Tap Room. Many of us had not seen each 
other since graduation in 1980. Despite 
a wealth of career, life and family experi-
ences that happened over the subsequent 
35 years, the stories and laughter flowed 
as if we had never left Queens.”

1981
Peter Drabble (MBA) is pleased to 
announce that Washington International 
Business Ventures (WIBV), the consulting 
firm he launched from an office on “K” 
Street in Washington, D.C., with no clients, 
and a phone that never rang, when he 
and his wife had a baby on the way, is 
celebrating its 20th anniversary. WIBV 
assists clients doing business between 
North America and Japan in the renewable 
energy, water management and environ-
mental sciences sectors. 

1982
Grant McDonald (BCom), Office Managing 
Partner at KPMG, had the chance to 
re-connect with fellow BCom’82 grads at 
the opening of the new office in Ottawa. 
Pictured are Mark Murray, Dan Saikaley, 
Grant McDonald, Carol Devenny, Mike 
Roberts and Bruce Burrows.  Also in 
attendance, but missing from the photo 
was, Bill Chwedchuk.

1984
Chris Whyte (MBA) is Senior Vice 
President, Lending, at D+H, based in 
Toronto. He is responsible for leading the 
company’s Canadian lending businesses, 
including collateral management solu-
tions, Canadian mortgage technology and 
student lending.

1978
Melodie Campbell (BCom) has won the 
2014 Arthur Ellis Award for Best Crime 
Novella in Canada and the 2014 Derringer 
Award in the U.S. for The Goddaughter’s 
Revenge (Orca Books). Melodie, billed 
as Canada’s “Queen of Comedy” by the 
Toronto Sun, has more than 200 publica-
tions and nine writing awards to date. The 
Artful Goddaughter, the third book in the 
series, was released in September.

1979
Karen Flavelle (BCom), the CEO of Purdy’s 
Chocolates, reports that her company 
opened two shops in Ottawa in Autumn 
2014. The 107-year-old Vancouver-based 
business now has stores across B.C., 
Alberta and Ontario. “Sorry,” writes Karen, 
“none in Kingston...yet!”

Victoria Steele (BCom) is now Executive 
Director of AOE Arts Council in Ottawa. 
Previously, she was Managing Director of 
English Theatre at Canada’s National Arts 
Centre. Victoria is also a member of the 
Advisory Cabinet to the Dean of Arts and 
Science at Queen’s. 

1980
Robert Cohen (BCom) reports that seven 
classmates and former housemates at 
81 Clergy Street reunited in Toronto on 
July 24. Pictured, from left, are Robert 
Cohen, Mark Krajicek, David Munro, Rick 
Prosser, Craig Beggs, Rick Fantham, 
and Todd Corradetti. “The spontaneous 
and wonderful reunion was sparked by 
Dave’s visit from his home in Singapore 
and Craig’s quick thinking in bringing 
the rest of the gang together from across 

Steel Corp. in New Liskeard, Ont. During his 
career, Peter worked in provincial and federal 
politics, served on several community boards 
and associations, and worked to improve 
provincial mental health policies.

Jim Leech (MBA), was officially installed 
as Queen’s 14th Chancellor at Fall Convo-
cation in November.  In May, he and 
his co-author Jacquie McNish received 
the 2013-14 National Business Book 
Award for The Third Rail: Confronting 
Our Pension Failures. See the Summer 
2014 issue of QSB Magazine for details 
about this book and Jim’s April trek with 
the True Patriot Love Foundation to the 
Magnetic North Pole.  

Bill Wilson (BCom) received the 2014 
Coulter Osborne Award from the Waterloo 
Law Association, in recognition of both his 
legal work and his community leadership. 
Bill has been a local Crown prosecutor in 
the Waterloo, Ont., region for 35 years. His 
community work includes volunteering with 
Big Brothers and working with the local 
crime-prevention council. 

1977
Ron Jamieson 
(MBA) has 
launched Hire 
Gray Matter, a 
new boutique 
executive 
search firm. 
The company 
specializes in 
placements 
in permanent 
and interim roles in the manufacturing, 
mining and financial services sectors, and 
also provides personalized outplacement 
services.
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Finance Blog of the Year for Canada. In 
October 2014 he founded Niagara Region 
Money Coaches. His wife Anita (Gruetzner) 
(BA & BEd’89) graduated with her MDiv in 
the spring of 2014, was ordained a minister 
in the Presbyterian Church, and is now the 
pastor at Stamford Presbyterian Church in 
Niagara Falls. Trevor and Anita have three 
children: Cymbria (3rd year, Laurier Univer-
sity, Business), Olivia (1st year, Queen’s 
Political Science) and Adam (Grade 10).  
Friends from the past can connect via email 
at vannest11@hotmail.com.

1992
Lorraine Chan (BCom) passed away on 
April 22, 2014, aged 42, in Calgary, Alta. 
After a six-month fight with cancer, she 
spent her final days at peace, surrounded 
by family and friends. Lorraine died with 
no fear or regrets, having lived her life to 
the fullest. She will be remembered for 
her intelligence, strength, independence 
and directness, as well as for her gener-
osity, compassion, and great (if sometimes 
warped) sense of humour.

1993
Andrea Cuthbert (BCom) is pleased to 
return to Queen’s as Associate Director, 
Corporate Relations, at QSB’s Business 
Career Centre, after 20 years in marketing 
on both client and agency sides. Andrea is 
responsible for building and fostering part-
nerships to encourage corporate recruiters 
to hire QSB graduates. Interested in 
learning more? Contact Andrea at  
andrea.cuthbert@queensu.ca.

1987
Colin Blyth (MBA) has been appointed 
Senior Vice President, Commercial, at 
Uranium One Inc., one of the world’s 
largest uranium producers. He is based at 
the corporate head office in Toronto and 
is responsible for the company’s sales and 
marketing activities.

1989
Peter Grobauer (MBA) reports that 40 
former classmates celebrated their 25th 
reunion in late September in Toronto. 
“Miraculously, we all looked the same! 
Judging by the 2:30 a.m. party’s end, a 
great time was had by all.” 

Clayton Rogers (BCom) passed away on July 
12, in Oakville, Ont., aged 47, following a 
battle against lymphoma. Father of Jake 
Rogers of St. Catharines, Ont., son of Mary 
and Lloyd Rogers of Regina, Sask., brother 
of Kim Rogers (Craig McTaggart) of Ottawa, 
Ont., and Krista Touhey (Kyle) of Vancouver, 
B.C. Clayton began his law career at 
Stikeman Elliott in both Toronto and London, 
U.K. A world traveller, he worked in Prague 
in telecommunications before assuming 
his most recent position as Director, Client 
Agreements and Legal Services, at Hatch 
in Mississauga, Ont. He visited many coun-
tries, and spent time in Australia, where 
he explored his maternal roots.  Clayton’s 
sociable personality and outgoing nature 
helped him forge many lifelong friendships. 

1991
Jeswant Gill (MBA) has been appointed 
Vice President and Executive Vice President 
of the industrial segment of Kennametal 
Inc., with global responsibility for this 
segment, which generates approximately 
55% of the company’s revenues. Kenna-
metal, headquartered in Latrobe, PA, is an 
industrial technology leader that employs 
14,000 employees worldwide, generating 
nearly $3 billion in sales.  

Trevor Van Nest (BCom), CFP, owner/founder 
of York Region Money Coaches (2010), 
recently won the Newmarket Chamber of 
Commerce Award for 2014’s Professional 
Services Company of the Year and Personal 

Toby Wong and 
Cheryl Scott 
(both BCom’84) 
report that the 
2014 Calgary 
Stampede was 
a true home-
coming for 
them as native 
Calgarians, and 
now U.S. resi-
dents. Toby and 
her children 
Madison (9) 
and Lincoln (6) travelled from their Chicago 
home, Cheryl from Seattle. Their mini-
reunion included Cheryl’s sister Laura Scott 
(BCom’82), a Calgary resident, and class-
mate Tracy Stone, who joined in via Skype 
from Toronto. Friends and classmates are 
welcome to contact them at toby8wong@
yahoo.com; Cheryl at cascott510@gmail.
com; Tracy at tracystone226@gmail.com; 
and Laura at lescott@shaw.ca. 

1985
Gary Ito (MBA) has recently been 
appointed Chief Financial Officer at 
Allegro Development Corp., a provider of 
commodity value chain and risk manage-
ment software, in Dallas, TX. Prior to this 
role, he was a Managing Director at MDS 
Financial Group. 

1986
James 
Knowles 
(BCom) has 
begun a 
new life in 
corporate 
investor rela-
tions, after 
having spent 
many years 
in investment banking, followed by eight 
years at hedge funds and at an activist 
fund. In October, he joined Citigate Dewe 
Rogerson, one of the oldest financial PR 
firms in London, U.K., to advise clients 
regarding capital market and investor 
issues such as IPOs, M&A, activist 
engagements and financings.

Follow us on  
Facebook, Twitter  

& LinkedIn
facebook.com/ 
QueensschoolofBusiness

linkedin.com/company/ 
queen’s-school-of-business

twitter.com/QsB

mailto:cascott510@gmail.com
qsb.ca/magazine/
https://www.facebook.com/QueensSchoolofBusiness
https://twitter.com/qsb
https://www.linkedin.com/company/queens-school-of-business
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appointed to the Nav Canada Board and 
is a member of its Human Resources and 
Compensation, and Audit and Finance 
Committees. 

Alex Zhavoronkov 
(BCom, Cmp’01) is 
now CEO of InSilico 
Medicine, Inc., a 
company focused 
on aging research 
for drug discovery, 
at Johns Hopkins 
University in Balti-
more, MD.

2002
Catherine Bell (EMBA) reports that her 
company, BluEra, won Alberta Venture 
magazine’s Best Workplaces 2014 Award 
in the Benefits, Perks and Incentives 
category. The award recognizes organiza-
tions that value their greatest asset – their 
people. Catherine (at left) is shown with 
Carolyn Duckworth (EMBA’01), who heads 
up BluEra’s Toronto office. Catherine’s 
upcoming book, The Awakened Company, 
(due Oct.’15) shares some of the ‘secret 
sauce’ of leaders from around the world, and 
includes insights from QSB’s Julian Barling. 

2000
Shelley Legin (MBA) is now Vice Presi-
dent, Administration and Finance, at 
Vancouver Island University (VIU). 
Previously, she worked at Vancouver-
based MNP, and also as an independent 
consultant in both postsecondary 
education and financial services. Her 
community work includes a number of 
board appointments, as well as volunteer 
roles in the performing arts sector. She 
has also delivered governance workshops 
for high-profile boards across Canada, 
and is in the final stages of completing 
her Certified Professional Accountant, 
Certified Management Accountant desig-
nation. 

Dave Rodgerson (EMBA) is now the Retail 
Industry Business Development Leader in 
Mississauga, Ont., for Microsoft Canada, 
helping clients create new ways to engage 
customers through mobile and interactive 
technologies. Dave was also elected to the 
Board of Advisors at the School of Retail 
Business at the University of Alberta’s 
School of Business.

Erin Zipes (BCom) recently accepted the 
position of Assistant General Counsel at 
Shopify, an Ottawa-based commerce-plat-
form company.

2001
Les Herr (EMBA) has been appointed 
President and Chief Operations Officer 
of Kingston-based Stantive Technologies 
Group. He joined Stantive after 32 years in 
the financial services sector, most recently 
as CEO of Empire Life. In his new role, Les 
will help set the strategic direction of Stan-
tive and drive its continued global growth in 
the content management industry.

Michael DiLollo (EMBA), in May, 2014, 
was appointed CEO of Caribbean Airlines 
Ltd., based in Piarco, Trinidad. Previously, 
he served as President of Transat Tours 
Canada. Caribbean Airlines currently 
employs, 1,642 staff and serves 16 
markets in the Caribbean, South and North 
America, and the U.K. It operates a core 
schedule of 530 weekly departures with 
a fleet of 22 aircraft. He has also been 

1994
Jason Balgopal (BCom) has taken a year-
long secondment from his work as an 
Assistant Crown Attorney at the Scar-
borough Crown Attorney’s Office (where 
he has worked for the past ten years, 
appearing at all levels of the Ontario court 
system) to head up the comprehensive 
review of the Class Proceedings Act at the 
Law Commission of Ontario. Jason can be 
reached at jbalgopal@lco-cdo.org.

Paul Bozoki (BCom) has been appointed 
Chief Financial Officer of Toronto-based 
AnalytixInsight, Inc.  Previously, he served 
as Chief Financial Officer of boutique 
firms in the real estate and private equity 
industries in a career that has spanned 
more than 18 years in accounting, tax and 
corporate finance. 

1995
Kevin Milligan (BCom, PhD), Associate 
Professor at UBC’s Vancouver School of 
Economics, has been appointed a Fellow-in-
Residence at the C.D. Howe Institute. Since 
2011, he has served as Co-Editor of the 
Canadian Tax Journal, and is also affiliated with 
the National Bureau of Economic Research. 

1996
Michael Kelly (BCom) is now Managing 
Director of the Enterprise Program 
Management Office for First Niagara Finan-
cial Group, Inc. In this role, he oversees 
the approval and implementation of new 
products and services, business initiatives 
and project portfolios. Michael and his 
family live in Buffalo, NY.

Eric Wong (BCom) 
is now Vice Presi-
dent for Asia 
Pacific at North 
York, Ont.-based 
Infor Hospitality. 
He is responsible 
for the software 
company’s 
market in the 
region. The 
company designs business software solu-
tions for the hospitality industry.

ALUMNI NOTES
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Andrew & Katie 
(Russell) Foll-
well (both BCom) 
welcomed their first 
child, Emily Ann 
Russell Follwell, on 
January 16, 2014.

2005
Gerry Bally (EMBA) 
continued his career 
progression from family 
doctor, health admin-
istrator and executive 
with the Government 
of Canada, to Medical 
Attaché for the Immigration Program at the 
Canadian High Commission in New Delhi, 
India. There he led his staff in capturing the 
2013 APEX Innovation Team Award. Gerry 
is eager for his next opportunity in team 
leadership, operations, project or change 
management; he would welcome an execu-
tive placement to solve complex organiza-
tional problems. Readers aware of such 
opportunities are welcome to email him at 
gerryabally@gmail.com.

Andrew Patterson (MBA) is now Chief Tech-
nology Officer for Mercury Pay Systems, 
LLC, in Durango, CO. He is responsible for 
software engineering, technology infrastruc-
ture, business intelligence, quality assur-
ance and architecture for the company, a 
payment technology and service provider.

2004
Chris Empey (EMBA) has  
started a new position as  
General Manager/Vice  
President Finance  
with the Steve  
Petrie Group of  
Companies, which  
includes Petrie Ford. Chris is enjoying the 
new experience working for a business 
that has been family-owned and operated 
for over 30 years.  His partner, Kerri, and 
three-year old son, Ryan, are happy to be 
staying in Kingston, close to friends and 
family members.

Jason Flowerday (EMBA) has sold his 
specialty pharmaceutical company, Orphan 
Canada, to Knight Therapeutics (TSX:GUD), 
where he is now Vice President, Commer-
cial Operations, and a member of Knight’s 
leadership team. This follows Jason’s sale 
of RxMedia Healthcare Communications in 
2012. A bit of 
extra free time 
at that point 
allowed Jason 
to complete his 
second (“and 
likely last!” he 
says) Ironman 
triathlon, at 
Mont Trem-
blant, Que. in 
Aug. 2013. 

Faizal Hasham (EMBA) recently founded a 
boutique construction firm, Edge Construc-
tion Inc., which specializes in hotel renova-
tions. The company is currently working 
on a renovation at the Fairmont Château 
Laurier in Ottawa.  “I dusted off a few MBA 
blue binders when preparing the strategy 
and business plan,” reports Faizal.

Luciana Perri (EMBA) passed away on July 1, 
aged 48, while scuba diving near Brockville, 
Ont. Wife of Steve Long, daughter of Luigi 
and Ellen Perri and daughter-in-law of Evelyn 
and the late Philip Long. Sister of Teresa Perri 
(Mitch Ma) and sister-in-law of Jason Long 
(Maryann) and Matthew Long. Luciana will 
be remembered by her many friends and 
colleagues. 

Matt Simpson 
(MBA, Sc’98) 
is now Presi-
dent and CEO 
of Forbes & 
Manhattan, 
Inc., a 
Toronto-based 
global private 
merchant bank 
with focus 
on resource 
sectors. Matt 
continues as CEO of Black Iron Inc., 
a Canadian iron ore exploration and 
development company in Ukraine that he 
co-founded in 2010.

Sherri Wheller-Pozniak (EMBA) is now Senior 
Client Executive, Retail Solutions, with 
Fujitsu Canada, Inc. in Toronto. Sherri previ-
ously worked at Bell Canada, HP, and CGI. 

2003
Ian Di Tullio (EMBA) successfully defended 
his PhD thesis at Cranfield University in the 
U.K. His topic was “Improving the direct 
marketing practices of FMCG retailers 
through better customer selection.” This 
empirical study compared the effective-
ness of RFM (Recency, Frequency and 
Monetary), CHAID (Chi-squared Auto-
matic Interaction Detection), stepwise 
logit (logistic regression) and ANN (Arti-
ficial Neural Networks) techniques using 
different data variable depths.

How can Canada improve the performance of its $200 billion healthcare system? 

This conference will focus on how to measure, monitor, manage and mobilize a 
national strategy. 

Join the more than 150 Canadian and international leaders from business, healthcare 
professions, government and academia who will discuss approaches to healthcare 
transformation.

Details at moniesonhealth.com

 Presented by QSB’s Monieson Centre for Business Research in Healthcare in 
conjunction with Queen’s Faculty of Health Sciences and School of Policy Studies.

qsb.ca/magazine/
http://www.moniesonhealth.com/
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Kristi Soomer (AMBA) recently left manage-
ment consulting to concentrate on her 
fashion start-up, Encircled. With no formal 
fashion training, Kristi launched her line of 
versatile travel apparel for women, sewn 
locally in Toronto from sustainable fabrics. 
Encircled has been featured in The Globe 
& Mail and National Post, on CityTV Break-
fast TV, and Cameron Diaz’s Body Book 
blog, and elsewhere. Kristi also plans to 
coach other retail start-ups on the side. Visit 
www.encircled.ca to find out more.

2010
James Armstrong 
(AMBA) worked with 
Prof. Marc Busch 
to deliver a session 
on global energy 
policy to oil and gas 
professionals at a Georgetown University 
executive education program.  The presen-
tation focused on major investment trends 
in Western Canada and Canadian energy 
policy strengths and challenges.  James is 
the Manager, Land & Joint Venture, at Nexen 
Energy and continues to teach at the Univer-
sity of Calgary’s Haskayne School of Business.

Lee Ferchoff (MSc) 
has returned from 
a three-month 
around-the-world 
adventure through 
Canada, Asia, 
Europe, and the 
U.S. Highlights 
included cycling between villages in 
Taiwan, hiking in the Mojave Desert, and 
surviving the aggressive drivers found on 
Portugal’s mountain roads.

the third-generation lawyer in the family 
to join the firm established by Gibrian’s 
grandfather in 1959. Since her graduation 
from Queen’s, Elvira has focused on the 
expansion of the firm as part of its succes-
sion plan. “Everything is working out splen-
didly. Thank you QSB!” says Elvira.  

2008
David Wheeler (EMBA) has been appointed 
President and General Manager at Numero 
Uno Solutions, an internet marketing firm 
in Woodbridge, Ont. A business veteran 
with more than 20 years’ experience in 
international sales and revenue generation, 
he is also a Board member of the Canadian 
Mental Health Association. 

2009
Anna-Maria Kerekes (MBA) is pleased to 
announce there will be a new addition to 
her family in 2015! Following her wedding 
and the birth of son Rogelio Gabriel, Anna-
Maria, her husband Rogelio, and their 
extended family are now happily antici-
pating this next arrival.

2006
William Woods (BCom) & Tara (Pearson) 
(NSc’07) welcomed son Lane Wesley into 
their family on July 7, 2014. He is already 
adored by big sister Laurel (“a future Queen’s 
grad of 2034,” according to her parents).

2007
Brian Harvey (BCom) 
is currently enrolled in 
the Master of Public 
Administration, Health 
Policy and Manage-
ment program at NYU 
Wagner. He received 
a scholarship awarded 
to a limited number 
of students based 
on the strength of their applications and 
likelihood of future contributions to the NYU 
Wagner community. Brian is also completing 
a graduate-level internship at Mount Sinai 
Health System’s Program Management 
Office in New York City.

Elvira Sanchez de 
Malicki (EMBA) reports 
family news. In August, 
her son Keram Malicki-
Sanchez launched his 
latest CD “Come to Life”, 
featuring Alex Lifeson 
of RUSH on three of 
the disc’s ten tracks. 
Daughter Vanessa is 
expecting her first child 
in December, a first 
grandchild for Elvira. 

In September, her son Gibrian Malicki-
Sanchez was called to the Bar, becoming 
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 tell your classmates what’s new with you
 latest updates will appear on QsB magazine online and in the next print issue
 don’t forget to include a recent photo

it’s easy!
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Rob McIntosh (MBA) and Bethany Smith 
(BA’11) were married in Markham, Ont., 
on September 13, 2014, at the home of 
Rob’s parents, Doug and Cathy McIntosh 
(both BCom’82), who also met at Queen’s.

Rich Wall (BCom), in August 2014, joined 
Jefferies McFarland Wealth Advisors, 
a wealth-management group with TD 
Wealth Private Investment Advice that 
has served clients for the past 19 years. 
The office is located in Kingston’s historic 
and newly renovated Smith Robinson 
Building, the former home of S&R depart-
ment store.   

ness-based stress-management seminars 
to businesses in Canada. Participants leave 
with a new roster of tools for managing the 
stresses in their lives, giving them access to 
greater balance, peace and ease of mind.

2012
Dylan Carr 
(BCom) has 
recently moved to 
Sydney, Australia, 
joining KPMG’s 
Strategy, Policy 
and Economic 
Advisory team. He would be happy to 
connect with any alumni in the area and 
can be reached at  
gdylan.carr@gmail.com.

Heather Chertow (MBA) and Mario Paul are 
pleased to announce the arrival of Harper 
Madeleine Paul on July 3, 2014. Heather 
is a Northern Development Advisor with the 
Ministry of 
Northern 
Develop-
ment and 
Mines in 
Timmins, 
Ont. 

Madeline (Wang) 
Wong (MBA) and her 
husband, Matthew, 
welcomed their 
daughter Amelia Zelda 
Wong on June 10, 
2014, the couple’s 
wedding anniversary. 

Madeline reports that she and Amelia are 
both doing well and enjoying their quality 
time together.

2011
Chris Deane (EMBA) 
walked his daughter 
down the aisle this past 
summer at the Kurtz 
Orchard in Niagara-
on-the-Lake, Ont. Two 
dreams came true that 
day, Chris reports — Lauren’s, and his dream 
of walking her down the “orchard aisle”.

Katarina Wittkamp  
(BCom) has 
combined her love of 
business, teaching 
and mindfulness 
in a new venture 
whereby she 
provides mindful-

Caroline (Caro) Chagnon (BCom) died on August 
14, 2014, in Montreal, aged 26. She had been 
diagnosed with stage-four melanoma during 
her third year. Despite the obstacles she faced, 
many of her classmates were unaware that 
Caro was ill, and she was able to persevere and 
graduate alongside her classmates and friends. 
Writes her former housemate Katie Shotbolt 
(BCom’11), “Caro had the strength and grace 
to continue to smile and find beauty in her 
day-to-day activities. She enriched the lives of 
everyone she met. Our class was lucky to have 
had the chance to get to know someone so 
bright and strong.” 

At their graduation, Alfred Street house-
mates and cherished friends, from left, 
Steph Pal, Katie Shotbolt, Caro Chagnon, 
Jenn Shcherban and Diana Dietrich

qsb.ca/magazine/
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Curt Walker (EMBA) was 
recently honoured with a 
fellowship by the Certified 
Management Accountants 
Society of British Columbia 
(CMABC). The fellow-
ship (FCMA) desig-
nation is awarded 
to Certified 
Management Accountants in recognition 
of their outstanding contributions to the 
profession of management accounting 
and the community at large. Curt has 
had a distinguished career in the resort, 
hospitality, and tourism sectors and, most 
recently, with a First Nations community. 
He is currently the chief administrative 
officer for the Lil’wat Nation and lives in 
Pemberton, B.C.

Laurel Walzak 
(EMBA) has 
been appointed 
to the Board 
of Governors 
of the George 
Brown College 
of Applied 
Arts and Tech-
nology. See the 
Start-ups Snap-
shot feature on 
Laurel’s new 
venture, Fitneff, 
on page 15. 

teer of Distinction Award in April at the 
QUAA Alumni Awards Gala.

Casey Burgess (CQ-EMBA) was elected 
mayor of Wilmer, Texas, defeating the 
incumbent by two votes in that city’s May 
2014 general election.

Mackenzie Lovsin (BCom) is excited to 
announce that he has started his career at 
Deloitte in Vancouver. He is working toward 
writing the CFE and becoming a CPA.

Scott Macdonell (BCom) was selected 13th 
overall in the Canadian Football League 
draft by the Ottawa REDBLACKS and made 
the active roster for the team.  Scott played 
for the Queen’s varsity football team from 
2010 to 2014.

Jordan Speakman (AMBA) is now a Senior 
Trade and Investment Officer for Northeast 
Asia at Alberta’s Ministry of International 
and Intergovernmental Relations in 
Edmonton. 

2013
Syed Tanvin 
Haque (MFin) 
and his 
wife, Fariha, 
welcomed 
their son, 
Ehan, on 
March 12, 
2014, in 
Toronto.

Kenzie McNeil (MIB) has started a new 
position as a Senior Consultant in finance 
and fiscal policy at the Halifax Regional 
Municipality. Kenzie reports that she 
looks forward to helping bring positive 
influence to public policy in Atlantic 
Canada.

Steve Scholte (EMBA) is now Associate Vice 
President, Commercial and Agricultural 
Credit Risk Management, with TD Bank 
Group in Calgary. Queen’s friends can 
contact him at steve.scholte@td.com.

2014
Jessica Beakbane (BCom) has started a 
new job with Chubb Insurance in Toronto. 
She was excited to be trained by a 
fellow Queen’s alumna, Caroline DuWors 
(Artsci’09). Jessica received the 2014 
Queen’s Student Alumni Association Volun-

Congratulations to the following QSB graduates who made the Women’s Executive Network (WXN) 
list of the 100 Most Powerful Women in Canada, announced Nov. 27, 2014.
Kathryn Chisholm, EMBA’04, Senior VP, Legal & External Relations, Capital Power

Carol Devenny, BCom’82, National Capital Region Office Managing Partner & National Audit Partner for the Public Sector,  
PricewaterhouseCoopers 

Sharon Driscoll, BCom’84, Executive VP & CFO, Rexall – Katz Group Canada 

Karen Flavelle, BCom’79, CEO, Purdy’s Chocolates 

Stephani Kingsmill, BCom’88, Executive VP, Human Resources & Communications, Manulife Financial 

Sandy McIntosh, MBA’05, MIR’92, Senior VP, Human Resources & Chief Human Resources Officer, TELUS

Michele Romanow, MBA’08, BSc’07(Eng), Co-Founder, Buytopia & Snapsaves 

Seven alumnae on Canada’s  
100 Most Powerful Women list
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Top This! 
BCom’91s challenge Comm’15s to beat class participation record 

Bruce Teron, BCom’91, returned to QSB in November to issue a challenge 
to this year’s Commerce graduating class. Back in the day, the 1990-91 
Commerce Society President and co-founder of the COMMitment graduating-
class gift tradition had rallied his classmates to give back to their school. 

The Class of ’91 still holds the record for the highest participation rate 
(59%) in a graduating-class gift campaign. Bruce must have been as inspir-
ational in 2014 as he had been persuasive in 1991, because the Comm’15s 
accepted the challenge and have set their target at a 60% participation 
rate.

Bruce’s visit provided an ideal opportunity for Dean David Saunders to 
unveil the new Class Giving Wall. Located in the hallway that joins the 
original building to the new west wing, the Wall will recognize annually the 
top three classes in several categories (top graduating class gift amount, 
highest student participation rate, largest endowed fund, among others).

See qsb.ca/classrecognition for details. 
Bruce Teron points out his class’s participation 
supremacy (at least for now).

The Commerce Class of 2015 — ready and willing to take up the challenge

Lindsay Pellet, Comm’15 Class President,  
shows off the Commerce 1992 plaque.

A little friendly peer persuasion

http://business.queensu.ca/invest-in-qsb/classrecognition
qsb.ca/magazine/
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Goodes Hall was filled to capacity on October 18, when more than 342 alumni and 
guests, faculty and staff attended the QSB Homecoming Brunch. Alumni from the 
Classes of 1948 to 2014 had ample opportunity to reminisce and share memories of 
their student days at Queen’s. Highlights of the Brunch included tours of the new wing of 
Goodes Hall and an update on school news by Dean David Saunders.

Of the 15 classes that celebrated reunions, 13 led class gift campaigns and ten of these 
classes presented Dean Saunders with cheques that totalled more than $1.1 million. 
These funds will be directed to QSB priorities, including student financial support and 
faculty research fellowships.

There was more cause for celebration later that afternoon when the Queen’s Gaels 
trounced the York Lions 57-10 in the Homecoming football game at Richardson Stadium. 

homecoming 2014

BCom’54 

BCom’64 

BCom’74 

Fred Troop, BCom’54, with  
Di yang Lu, Comm’18, the Commerce 
1954 Entrance Scholarship recipient 

BCom’79 

BCom’84 

BCom’94 

BCom’89 
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BCom’99 

BCom’04 

BCom’09 

BCom’09 alumni with Prof.  
David McConomy, MBA’69 

 MBA’79
EMBA’94 

MBA’74 

MBA’09 

John (BCom’48) and Shirley (Artsci’41) Purkis  
& friends at the big game

qsb.ca/magazine/


commerce ’87s meet their class’s award recipient

commerce ’95s countdown to homecoming 2015

More than 20 Commerce ’95 classmates gathered in Toronto 
in November in anticipation of their upcoming 20th anniversary 
reunion. They’ve already been raising funds for their class 
gift, the Commerce 1995 Renewable Award, in support of 
Commerce students in financial need. The award is open to 
students entering first year, and is renewable for four years. 
More than $150,000 has been raised to date as the class gears 
up for Homecoming 2015. 

Queen’s Business cluBs 

A group of Commerce ’87 classmates gathered at a downtown Toronto 
restaurant in June to meet Austin Lubitz, Comm’17, the inaugural 
recipient of the Commerce 1987 Award. This entrance award supports 
students who demonstrate financial need and academic achievement 
upon entering the Commerce program. 

commerce 1985 gives back

Members of the Commerce ’85 class announced the establishment of the 
Commerce 1985 Bursary at a pre-Homecoming reunion party in November 
at the school’s Toronto office. The class also plans to support the Commerce 
Legacy Fund for Student Health and Wellness. This fund provides support for 
mental health initiatives to benefit Commerce students. 

A group of alumni and students network at a presentation by Jamie Michaels, VP Brand 
Strategy at Twitter Canada, on Dec. 1 at Toronto’s Hard Rock Café. The topic, “Moments 
That Matter – Marketing with Twitter” attracted a diverse and enthusiastic audience. 

Kingston alumni gathered at the Ale House on Oct. 2 for an informal evening of 
networking and socializing with Dean David Saunders. Shown with Dean Saunders, 
second from left, are QBC Kingston Executives Ahmad Bakhshai, BCom’10, Mark 
Vanderbeek, MFin’13, and Rich Wall, BCom’12.

QBC Ottawa Executive members, Kevin 
Horseman, MBA’01, Nilufer Erdebil, 
MBA’03, BSc’96, and Benedict Schmidt, 
EMBA’03, organized a November event 
featuring speakers George Smith, BCom’73, 
and Konrad von Finckenstein, LLB’71.

ALUMNI NEWS
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Find out more about Queen’s Graduate Diploma in Business.
Online: qsb.ca/gdb    Toll-free: 855-933-3298    Fax: 613-533-2471  
Email: gdb@queensu.ca

Queen’s Graduate Diploma in Business, a four-month  
program starting in May, is designed for students 
graduating with a degree in a discipline other than 
business.

An overview of business fundamentals 
The program consists of eight courses, covering a broad range  
of business topics including finance, accounting and marketing.

Earn eight credits toward a Queen’s MBA
All of the credits earned in the program can be applied toward 
a Queen’s MBA. Students can return to Queen’s to finish their 
MBA at a significantly reduced cost and timeline, once they have 
completed a minimum of two years’ relevant work experience.
Broadened career opportunities
For many new or recent graduates, earning a Queen’s Graduate 
Diploma in Business will lead to new career opportunities that 
may not be available otherwise.

Queen’s Graduate Diploma in Business
A summer program for new graduates with a non-business degree.

http://business.queensu.ca/grad_studies/diploma_in_business/index.php
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Queen’s mBa (full-time) 888.621.0060

Queen’s executive mBa/ 
executive mBa americas 888.393.2622

Queen’s accelerated mBa  
for Business graduates 888.460.5869

gRaDUaTe STUDieS

Phd & msc 613.533.2303 

master of management analytics 855.533.6449

master of finance - toronto 855.253.9697

 - Beijing 613.533.6833

master of entrepreneurship & innovation 844.533.6921 

master of international Business/ 
graduate diploma in accounting 866.861.1615

graduate diploma in Business 855.933.3298

exeCUTiVe eDUCaTiOn

Queen’s executive education

Kingston: 888.393.2338 

toronto: 416.214.9655

CenTReS

QsB centre for Business Venturing 877.955.1800

QsB centre for social impact 613.533.2366

ca-Queen’s centre for governance 613.533.3254

the monieson centre for Business  
research in healthcare 613.533.2350

Queen’s executive decision centre 613.533.6681

office of the dean 613.533.2305

development & alumni relations 855.572.1536

Business career centre  613.533.6715

commerce  613.533.2301

ContaCt Queen’s sChool of Business
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There’s always something new at QSB Insight. 

Check out the latest articles, videos and webinars featuring QSB faculty and other thought-leaders.
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